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By ElysE Glickman

S
anta Monica is the third point of a 
golden triangle that also encom-
passes competitive and trendy 
office submarkets in Hollywood 

and Playa Vista. After years when these 
glamorous neighbors lured tenants away, 
market pros say that Santa Monica is regain-
ing its mojo.

Indeed, some of the deal flow has begun 
to reverse course. After a tough spell when 
tech stars like Yahoo migrated to Playa Vis-
ta, some startups are beating a path to Santa 
Monica. “All of a sudden, there’s a pretty good 
flow of new players,” said Carl Muhlstein, the 
regional director at JLL.

Aside from the obvious appeal of hold-
ing business lunches with an ocean view 
and team-building activities at the beach, 
other factors are boosting the area’s leasing 
activity, such as new and renovated office 
spaces and improved public transporta-
tion. Although office rents are still some-
what higher in Santa Monica than in Playa 
Vista, Santa Monica has more supply. And 
the area’s laid back vibe presents an attrac-
tive alternative to Hollywood’s grid-based 
commercial section.

The office market got a shot in the arm 
in May 2016, when the L.A. Metro Expo 
Line opened the 26th Street/Bergamot Sta-
tion. There’s also a good mix of retail and 
restaurants along Santa Monica’s business 
corridor, located around Colorado Ave-
nue and 26th Street, including the Third 
Street Promenade shops. “All of the excit-
ing neighborhoods in transition start with 
a solid retail and residential base,” Muhl-
stein said.

All of these attributes have combined to 
keep rents high. Average asking rents for 
Class A Santa Monica office space were at 

$5.38 per square foot in September 2016, 
compared with $4.43 per square foot in Hol-
lywood and $4.88 in Playa Vista, according 
to JLL. 

Nevertheless, Muhlstein predicted that 
current trends would reduce Santa Monica 
Class A office vacancies to the single-digits 

by the end of 2017, from 19.2 percent in Sep-
tember 2016. By comparison, the Class A of-
fice vacancy rate then stood at 13.8 percent 
in Playa Vista.

Developers are taking notice and be-
ginning to propose new office projects that 
would boost supply. For example, Colora-
do Creative Studios is building Santa Mon-
ica Gateway, a two-building project at 2834 
Colorado totaling 200,000 square feet of 
Class A office product. It is on track to deliver 
around October or November 2017. Muhl-
stein is the leasing agent.

Meanwhile, large real estate investors 
like Blackstone and Clarion Partners have 
been snapping up properties that are among 
the top investment sales on The Real Deal’s 
ranking for the Santa Monica office market.

With its proximity to Venice Beach as 
well as Playa Vista, Santa Monica is popular 
with technology companies large and small. 
Oracle deepened its commitment to the area 
in 2016, when it bought a 316,000-square-
foot office building occupying 2600 to 2800 
Colorado Avenue, between 26th Street and 

Stewart Street, for $368 million. It paid 
$1,165 per square foot — a record-breaking 
price. (The previous record was set by the 
Douglas Emmett purchase of the SeaRise 
office tower at 233 Wilshire Boulevard from 
Blackstone in September 2016, for $139.5 
million, or about $1,082 per square foot).   

Oracle also signed two of the top five 
leases in TRD’s ranking of the submarket. 
The Redwood City-based global tech giant 
signed two separate leases in the building at 
1620 26th Street, between Olympic Boule-

vard and Colorado Avenue, totaling more 
than 140,000 square feet. CBRE was the 
leasing brokerage.

Other top new leases were signed by new 
entertainment companies AwesomenessTV, 
Beachbody and Hulu.

AwesomenessTV, a streaming video 
company with programming aimed at Mil-
lennials and Generation Z, penned a lease 
extending for a minimum of ten years for 
86,000 square feet at 2710 Olympic Boule-
vard in July 2016. Known as The Pen Facto-
ry, the office complex in this renovated 1956 
PaperMate pen production facility is sched-
uled to open in June or July 2017. 

Rick Buckley, principal at LA Realty Part-
ners and leasing rep on the project, said that 
there was some initial skepticism in doing 
the deal among some of the parties involved 
as they were not familiar with Awesome-
nessTV, which he described as, “a fairly new 
business model in the media and enter-
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 “There has been a huge shift 
away from traditional media in the 
last ten years, and towards more 
technology-driven platforms.”

RICK BUCKLEY, LA REALTY PARTNERS

Santa Monica’s second act

In a big committment to the area, Oracle purchased a 316,000-square-foot office building at 2600 to 2800 
Colorado Avenue. Inset: Oracle chairman and founder Larry Ellison.

The Santa Monica pier. This beachfront community 
has a casual office market culture that appeals to 
tech startups and media companies.
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tainment worlds.”  However, the deal went 
through when landlord and building owner 
Clarion ultimately saw AwesomenessTV as 
a potential driver of the future development 
along Santa Monica’s business corridor. 

“There has been a huge shift away from 
traditional media in the last ten years, and 
towards more technology-driven plat-
forms,” Buckley said, adding that Santa 
Monica has several advantages for new 
players in the entertainment industry, such 
as office buildings with large floor plates 
that lend themselves to flexible configura-
tions, a density of new media players and 
proximity to fashionable residential neigh-
borhoods such as Pacific Palisades, Malibu 
and Beverly Hills.

Beachbody, which produces a line of pop-
ular home fitness DVDs, signed a lease for an 
additional 69,000 square feet in the Lanta-
na office building at 3300 Exposition Boule-
vard, Santa Monica, expanding the compa-
ny’s existing corporate headquarters in the 
Lantana building to 200,000 square feet. 
According to a representative for Beach-
body, the addition will accommodate the 
expanding technology team.

“This is going to be a really fun space that 
sparks creativity and helps our team have 

a great time at work, while helping Beach-
body continue its evolution into a tech pow-
erhouse,” said Jon Congdon, Beachbody’s 
co-founder, president and CMO, in a public 
statement.

Hulu ranked fifth in TRD’s list of new 
Santa Monica office leases where the tenant 

is known. The Internet streaming company 
signed a lease for more than 32,000 square 
feet in Colorado Center at 2450 Broadway 
near the 26th Street and Colorado Avenue 
intersection.  

While companies such as as Hulu and 
AwesomenessTV are geared towards Mil-

lennials, Muhlstein said that Santa Monica’s 
appeal is timeless. “Everybody talks about 
the Millennials,” he said. “But based on over-
all interest in the area, I am sure they do not 
necessarily corner the market on the Santa 
Monica lifestyle concepts that blend into the 
area’s workplaces.”  TRD

1 2500 Broadway Colorado Center $513,500,000 6/16/2016 Boston Properties Blackstone Group Office

2 3003 Expostition Blvd
Lantana Entertainment 

Campus
$400,000,000 11/7/2016

Brightstone Capital 
Partners

Jamestown Office

3 2600-2800 Colorado Avenue 2600-2800 Colorado Ave $368,000,000 11/11/2016 Oracle Invesco Office

4 233 Wilshire Blvd SeaRise Office Tower $139,500,000 9/28/2016
Qatar Investment Authority, 

Douglas Emmett
Blackstone Group Office

5 312 Arizona Avenue Third Street Promenade $96,250,000 12/10/2015 American Realty Advisors

Clarion Partners, 
Metropolitan  

Pacific Commmercial 
RE Service

Retail
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Top Santa Monica Investment Sales

   Source: CoStar Group data and TRD research and analysis of top investment sales in Santa Monica, California from December 1, 2015 - Novermber 30, 2016

BeachBody, which produces a line of fitness DVDs, 
signed a lease for an additional 69,000 square feet in 
the Lantana office building on Exposition Boulevard.
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Top Santa Monica Leases

    Source: CoStar Group data and TRD research and analysis of top leases in Santa Monica, California with known tenants from December 1, 2015 - Novermber 30, 2016

1 1620 26th Street Oracle 92,350 7/6/2016 CBRE Patti Gilbert, Amanda Calof, Pat McRoskey

2 2701 Olympic Blvd AwesomnessTV 86,000 7/5/2016 LA Realty Partners Rick Buckley, Owen Fileti

3 3003 Exposition Blvd Beachbody, Holdings LLC 69,000 3/31/2016 CBRE
Jeffrey Pion, Blake Mirkin, 

Michelle Esquivel, Richard Ratner

4 1620 26th Street Oracle 48,175 12/9/2015 CBRE Pat McRoskey

5 2450 Broadway Hulu 32,526 2/2/2016 LA Realty Partners Chris Houge, Tyler Jemmett, Peter Best

6 1231-1233 3rd Street Promenade Adidas 30,000 10/1/2016
Tenzer Commercial 

Brokerage, 
Harman Realtors

Barbara Tenzer, Athena Harman

7 730 Arizona Ave Spaces 28,822 2/23/2016
Coldwell Banker 

Commercial 
Westmac

T.C. Macker, Lee Polster

8 1620 26th Street Beach Point Capital Management 25,455 6/1/2016 CBRE Patti Gilbert, Pat McRoskey, Amanda Calof

9 1314 7th St GumGum 22,511 4/27/2016
Lincoln Property 

Company
Robert Hooks

10 2601-2635 Lincoln Blvd Gelson’s Market 20,000 1/2/2016 not available not available

 


