
Exclusively serving the residents and neighborhoods  
 South of the Boulevard to Mulholland Drive

MARCH 2016

Realtor Profile: Susanna Nagy... pg. 8 
 LA Solar... pg. 10 

The Fifty Year Card Game... pg. 11
Travel by Willett... pg. 12    

COVER PHOTO BY MAXX WALSKE PHOTOGRAPHY

 MEET THE 
CLARKS 
page 4



PUBLICATION TEAM
Publisher: Daniel Lewin
Content Coordinator: Elyse Glickman
Contributing Photographer:  
Maxx Walske Photography

ADVERTISING
Contact: Daniel Lewin
Email: dlewin@bestversionmedia.com
Phone: 310-279-6287

FEEDBACK/IDEAS/SUBMISSIONS: 
Have feedback, ideas or submissions? We are 
always happy to hear from you! Deadlines for 
submissions are the 20th of each month. Go to 
www.bestversionmedia.com and click “Submit 
Content.” You may also email your thoughts, ideas 
and photos to: eglickman@bestversionmedia.com.

SUBMISSION DEADLINES: 
Content Due:                                Edition Date: 
November 20................................................January
December 20..............................................February 
January 20......................................................March
February 20 .......................................................April
March 20............................................................May
April 20..............................................................June
May 20................................................................July
June 20..........................................................August
July 20.....................................................September 
August 20.....................................................October
September 20...........................................November 
October 20................................................December

DEAR RESIDENTS
March is a month of change and adjustments. There’s the arrival of spring, and along 
with it, home improvement—or buying a new one—and tax season. On the lighter  
side of things, the new season will bring about a new hobby that will put you in the  
way of friendships that may last for years or even decades. 

March may not be associated with fun the way summer months or December are. 
However, it is associated with growth, rebirth and spring-cleaning. It is a time for 
possibilities. Realtor Susanna Nagy, profiled in this issue, is an expert on possibilities 
that take shape in the homes she represents. Solar panels represent the future 
possibilities of a cleaner world while providing instant gratification in the form of 
savings on electricity. Contributing expert Dennis Rose talks about the possibilities 
found in new tax laws, and how to benefit from them. And then there are the 
possibilities that unfold when you take a chance on a new hobby, such as an interesting 
card game, and decades later, find yourself surrounded by old and new friends. 

So, spring forward! You’ll be glad you did, and we’re glad to help.

Any content, resident submissions, guest columns, advertisements and advertorials are not necessarily endorsed by or represent the views of Best Version Media (BVM) or any 
municipality, homeowners associations, businesses or organizations that this publication serves. BVM is not responsible for the reliability, suitability or timeliness of any content 
submitted. All content submitted is done so at the sole discretion of the submitting party. © 2016 Best Version Media. All rights reserved.

Elyse Glickman
Content Coordinator
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“Maddie and Morgan Clark’s love story and journey to 
Studio City is the stuff headlines are made of. In the 
vein of such classic movies as His Girl Friday and 

Broadcast News, their introduction was not so much a “meet cute” 
as it was a playful rivalry borne out of circumstance. 

Maddie grew up in the suburbs of Boston, and attended boarding 
school. Working her way west, she attended Lake Forrest College in 
Illinois earning, her BA in Art History and Psychology. During her 
college years, Maddie scored an internship in the news department 
of a Chicago television station. However, as time went on, and she 
got a broader view of the television industry (which included a post 
graduate reporting job outside Boston), she gravitated towards sales. 

Morgan, meanwhile, spent his childhood in the suburbs of San 
Francisco and then moved to Woodland Hills for middle school. He 
attended Taft High School before taking a detour to Ohio and the 
University of Toledo, where his father was a professor, stepmother 
was the was the Dean, and he pursued his major in Broadcast 
Communications. It was his first job that brought him back to his 
birthplace. 

“Morgan and I met while working in the television industry in San 
Francisco 15 years ago, she recalls. “We were competitors working 

at rival stations, when we met at a television industry networking 
event. From there we started keeping in touch by email. When his 
station offered me a fantastic opportunity, I joined the team.”

Morgan later earned a promotion working at KCBS-TV (Channel 
2) that brought the couple to 
Los Angeles. Today, he works 
at Mundo Max as a television 
advertising executive. After 
the move, Maddie took a job at 
Time Warner, and at press time, 
was starting “a new chapter” in 
her career. 

The Clarks’ romance also has 
an international spin, as they 
share a passion for global travel. 
Thanks to the fact that Maddie’s 
mother worked in Bogota, 
Colombia as a teacher in a 
private school for over 15  
years, they found an inspired 
place to marry.

“Morgan and I went to visit her 

By Elyse Glickman/ Photos by Maxx Walske Photography
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a few times, and when we were deciding on a place to get  
married, we chose Colombia,” she says. “We married on  
Valentine’s Day 2006 in Cartagena, the beautiful Caribbean 
UNESCO Heritage city.”

Other noteworthy travel memories include Morgan proposing to 
Maddie in Monte Carlo, and a honeymoon in Bali. They also lived 
through one of the biggest international news stories of the previous 
decade. The couple was in Phuket, Thailand along with Maddie’s 
mother and sister when the December 26, 2005 tsunami that 
claimed thousands of lives hit. They were spared by the fact that  
the sandbar that exacerbated the damage was not near their hotel.

Nine years ago, around the time they were expecting their first  
child, Emerson, 9, they relocated from Mid-Wilshire to put down 
roots in a green and spacious cul-de-sac near Fryman Canyon, 
closer to Morgan’s workplace. While they were drawn to Studio 
City because of the high qualities of their schools, especially with 
the arrival of their younger son, Lachlan, 7, they also love the open 
spaces and welcoming, village-like feel of their enclave. Today, 
their sons attend Carpenter, where Emerson is in 3rd grade and 
Lachlan is in 2nd.

“Our neighbors are just amazing,” says Maddie. “We live at the 
end of the cul-de-sac, and frequently interact with them. Our dog, 
Wolfgang, a 13 year-old Norwich Terrier, thinks he is the mayor of 
the block! We love to be active as a family. We’ll frequently hike 
Fryman Canyon, or on other days, you may see one of us running  
it. With this great workout so close to home, we gave ourselves  
the goal of taking advantage of it on a regular basis.”

Hikes are not the only athletic pursuit this family follows. Morgan 
coaches his sons’ Studio City community youth basketball, baseball 
and soccer teams. He’s also been a Dodger fan from birth. All 
through his middle school years, his birthday parties were at Dodger 
stadium. That said, we are very excited that the Los Angeles Rams 
have come back to L.A., and we’re going to make it a point to get  
to some of those games.  

Emerson and Lachlan, meanwhile, are very lucky to get a taste of 
the East Coast childhood their mother experienced every summer. 
“Every 4th of July, we travel to Nantucket,” Maddie says. “My 
mother owns a Bed & Breakfast there that’s full of memories, 
as is the house we stay in when we travel there. We are sure to 
make more as our boys grow up and experience this environment. 
Growing up, my sister and I were the “chamberslaves,” and we  
can still make a bed and a quarter will bounce on it.”

Closer to home, fall is a highlight for the family, as it provides  
many excuses to bond more closely with their neighbors.

“Every Halloween, we organize a neighborhood party in the  
cul-de-sac,” she says. “Kids watch a movie on a large outdoor 
movie screen, and the parents participate in a pot luck. We all  
bring out our patio furniture, dining tables and chairs, and have 
gotten to know the families from all three streets. That said,  
our little neighborhood is always alive with conversation.”

Do you know a neighbor who has a story to share? 
Nominate your neighbor to be featured in one of 
our upcoming issues! Contact us at eglickman@
bestversionmedia.com.

cover story            THE CLARK FAMILY

From The Streets of San Francisco, to The Heart of Studio City
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Fri. Mar 4
Lucinda Williams with special guest Bill Frisell, plus Sean Rowe 
@Royce Hall, UCLA, Los Angeles
Three-time Grammy award-winning 
singer-songwriter Lucinda Williams 
will perform her hits as well as 
songs from her new record with 
avant-roots guitar hero Bill Frisell.
Time: 8pm Cost: $60-99
cap.ucla.edu/calendar

Sat. Mar 5
Diavolo | Architecture  
in Motion: L’Espace du Temps 
@Valley Performing Arts Center at Cal State 
University, Northridge
Visually arresting acrobatics and scenery 
dominate this unusual performance, dubbed 
“Architecture in Motion,” by LA critics.
Time: 8pm  Cost: $29-59
valleyperformingartscenter.org

Sun. Mar 6
CicLAvia
@ Van Nuys Boulevard, between San 
Fernando and Roscoe
Get to know the wonders of Pacoima, 
Arleta, North Hills East, and Panorama 
City, the healthy way. Better still, you 
don’t need a bike to participate in the 
family-friendly, fitness-focused annual 
event race. You can walk or skate to 
your heart’s content.
Time: All Day Cost: Free
ciclavia.org/ciclavia 

Wed. Mar 16
Yappy Hour 
@Kriser’s Natural Pet, Studio City 
You and your furry friend are invited to  
come mix and mingle at your local Kriser’s 
Natural Pet. Lite bites and tasty treats for 
humans and fur kids. Yummy samples for  
the pets provided by Nature’s Variety.
Time: 5-7pm

Sat. Mar 19
Defy Aging Wellness Expo
@Westfield Topanga Community Center, Canoga Park
Don’t get older…get better! Learn how at this health event for people 
over 50. Exercises, demonstrations, educational talks, preventive 
health screenings and samplings of delicious, healthy food will make 
for a morning that’s informative, enlightening and fun. 
Time: 9:30am–12:30pm Cost: Free
vitalscan.net 

Calendar of Events

MARCH
Mar 24-25
David Gilmour
@The Hollywood Bowl
British guitar legend David Gilmour 
performs an epic mix of Pink Floyd 
classics and his solo work.
Time: 8:00pm Cost: $51-$750
hollywoodbowl.com 

Sun. Mar 27  
Easter Egg Hunt
@North Hollywood Recreation 
Center 
Hunts for toddlers up to pre-teens, 
age 12. Event also includes a 
bunny hop, cookie decorating, 
crafting and a Hula Hoop contest.
Time: 10am-1 pm  Cost: Free
laparks.org

Saturdays March 19, Thru July 9, 2016
Sleeping Beauty
@ Theater West, 3333 Cahuenga 
Blvd W, Los Angeles 
In association with Storybook 
Theater, this interactive live 
musical show brings the classic 
cautionary tale to life – perfect for 
kids ages 3 -9 years. 
Time: 1 pm. Cost: $12 Adults, $10 Children
TheaterWest.org

March Madness:  
2016 NCAA Tournament Dates
(CBS, TBS, TruTV.  
Check your local listings)
Mar 13 Selection Sunday
Mar 15-16 First Round 
–The Big Dance Begins
Mar 17-20 Second Round
Mar 25, 27 The Sweet  
16 and The Elite Eight

ART D IMENS IONS  INC .

Why

Lease?
Eighty percent of American 

companies lease their office 

furnishings and equipment. 

Why not their art? Leasing 

allows you to aquire fine art 

at affordable prices while also 

deriving tax advantages.

Art Dimensions Inc. can help 

you create a distinguished 

space with fine art that works 

with your budget.

www.artdimensionsonline.com

310.433.8934

Whitney Rosenson
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During the past few Decembers, taxpayers 
and tax preparers have waited anxiously 
for Congress to rescue expiring federal tax 

provisions. Usually, legislators pass an eleventh-
hour bill to extend certain tax perks for another 

year. The Protecting Americans from Tax Hikes Act of 2015, or 
PATH, not only renewed 52 expiring tax provisions but makes some 
permanent. You may be a taxpayer who benefits from its passage. 
Here are a few suggestions:

•  Would you like to make a tax-free 
transfer of IRA assets to a charity? 
PATH makes that opportunity 
permanently available to you. A 
traditional IRA owner at least 70½ 
years old may make a charitable 
gift from that IRA to a qualified 
charity and exclude the transferred 
amount from their gross income 
for the tax year in which the gift 
is made. This is a tax-efficient 
move for wealthy, older IRA 
owners who see their annual 
Required Minimum Distribution (RMD) as more of a tax issue than 
a necessity.

•  Does your business do any research or development? If so, the 
federal R&D tax credit is now permanent. Any company with 
less than $50 million in gross receipts may use the R&D credit to 
counter the Alternative Minimum Tax next year and every year. 
Thanks to PATH, even some start-ups not yet facing income tax may 
be able to offset payroll taxes via this credit.

•  Are you thinking about remodeling your business? PATH 
preserves and makes permanent the 15-year period for depreciating 
remodeling and other improvements. Previously these assets had 
to be depreciated over 39 years. This more rapid depreciation can 
pose a dramatic improvement to offsetting the tax bills of eligible 
restaurateurs and retailers.

•  The larger Section 179 deduction limits will remain in place. PATH 
preserves the current $500,000 immediate deduction limit of the cost 
of qualifying asset acquisitions, and the current phase-out starting at 
$2 million. Going forward, both of these thresholds will be inflation-
indexed.  PATH also keeps the 50% “bonus depreciation” provision 
in place through 2017 and extends it to restaurants and retail 
businesses that are owned as well as leased.

•  Do you take advantage of the Child Tax Credit? In 2009, the 
Child Tax Credit was enhanced to offer parents a $1,000 credit per 
qualifying child plus an additional (refundable) tax credit equal 
to 15% of any earned income over $3,000. This $3,000 threshold 
becomes permanent thanks to PATH.

•  Would you like to claim the American Opportunity Tax Credit? If 
so, you will be pleased to know that this college education credit 
will not shrink to $1,800 in 2017 but will remain at its current 

$2,500 limit. The current phase-out levels ($80,000 for single filers, 
$160,000 for joint filers) will also remain in place.

•  State and Local Taxes: PATH makes the itemized federal deduction 
for state and local sales taxes a permanent option for you, if you do 
not have state income taxes withheld or paid via estimates.

•  Are you a teacher who takes the above-the-line deduction for K-12 
school supplies? The new rule permanently extends the $250 above-
the-line deduction as well and indexes it for inflation. 

•  Businesses get a two-year reprieve from the Cadillac tax. 
Companies sponsoring high-priced health 
insurance plans will not have to face this 
tax until 2018 thanks to PATH.

•  The new rules suspend the 2.3% 
excise tax on medical devices for two 
years. This tax, which represents 2.3% 
of what importers and manufacturers 
pay on sales of certain healthcare 
equipment, will resurface in 2018.

• PATH extends some tax perks only 
through 2016. Most notably, it continues 
the tax exclusion on canceled home loan 
debt for another year. It also preserves 

the current $4,000 limit for the above-the-line tuition deduction for 
college education.

•  Tax breaks rewarding homeowners, homebuilders, and contractors 
for energy efficiency are also preserved for another year by PATH. 
Builders and contractors may still take advantage of a credit as 
large as $2,000 for manufacturing energy-efficient residences, and 
the 179D deduction is still available for those who build “green” or 
make qualifying HVAC and lighting improvements to commercial 
properties.

Home energy tax credits of up to $500 will still reward taxpayers  
who make energy-saving upgrades to their primary residence.

With so much in this new tax law, you should have some opportunities to 
take advantage of some of them during 2016. Be sure to discuss them with 
your own accountant or feel free to contact me at 818-501-7788 or email 
me at dfr@dennisfrosecpa.com.

When Keller Williams Realtor Susanna is selling homes, 
she’s not just selling a property, but also a way of life. In 
order to do that, there’s a certain level of trust involved 

as well as long-term relationship building.

“First and foremost, I am a true advocate for my clients,” affirms 
Susanna, who is a top producing agent at Keller Williams Studio 
City. “If I believe a home is not the right fit or the right value for my 
clients, I will let them know. Every buyer has a special home waiting 
for them, and every home for sale has a perfect buyer. My job is to 
leverage my local knowledge and extensive network to help make 
that match and then apply my real estate expertise and negotiation 
skills to obtain the best deal for my clients.”

Susanna also knows a few things about attaining the American 
dream, which is embodied in every home she finds for individual 
clients. Born and educated in Hungary, Susanna moved to the 
United States over a dozen years ago, settling in Studio City. For 
the last ten years, she made a name for herself in real estate. Her 
determination has earned her status as a Certified Luxury Home 
Marketing Specialist and membership at the Institute for Luxury 
Home Marketing.

She also understands that every client needs hands-on, personal 
attention to ensure the right people are matched to the right house.

“I limit the number of clients that I work with at any one 
time,” Susanna explains. “It takes a deep commitment and 
partnership to find a client the best home or sell a client’s home for 
maximum value. It is paramount for me to really get to know and 
understand my clients, their values and priorities. My clients have 
full-time jobs, so I make myself personally available at all times. 
Constant communication and accessibility are paramount. You will 
not be passed off to a substitute agent or have a call go unanswered.”

Given Studio City’s premium real estate and standard of living,  
Susanna acknowledges that her clients are focused on value, 
whether they are buying or selling. She also believes that being 
a woman in this industry and defying stereotypes has marked 

advantages that work in favor of the client.

“While women are very well 
represented in the Realtor ranks, a 
woman can still sometimes be seen as 
easier to negotiate with when it comes 
to contractors, inspectors and purchase 
price discussions,” she says. “To me, 
the key to effectively negotiating for 
my clients is being a subject matter 
expert. Whether it is negotiating the 
purchase price, a counter offer or 
a major repair item, when you can 
effectively bring your experience and 
expertise to the table, you are in the strongest possible position.”

In her free time, Susanna embraces everything Studio City and Los 
Angeles metro have to offer.

“I really enjoy the outdoor lifestyle and take full advantage of our 
beautiful Los Angeles climate,” she says. “My favorite ways to 
unwind include hiking on many of the great local trails including 
Fryman Canyon, Tree People and the Betty Dearing Trail; sitting 
outside at the Getty or enjoying a concert at the Hollywood Bowl. 
I am also an avid follower of L.A. sports teams, especially the L.A. 
Kings. I am thrilled the Rams are coming back to L.A.”

Susanna says her greatest reward comes when she sees the smiles  
on the faces of her clients as she hands over the keys and they walk 
into their new home for the first time.

“Not only are most of my best friends clients, many of my clients 
consider me part of the family,” she says. “And that puts a smile  
on my face!”

By Dennis F. Rose, CPA/PFS

For more information, visit Best-LA-RealEstate.
com, or call Susanna Nagy at Keller Williams  
Reality at 818-481-1602 or visit 4061 Laurel  
Canyon Boulevard in Studio City.

BUSINESS PROFILE: SUSANNA NAGY

Realtor Susanna Nagy Feels 
Right At Home In Helping  

Clients Find Their Piece Of  
Heaven In Studio City

Realtor Susanna Nagy Feels 
Right At Home In Helping  

Clients Find Their Piece Of  
Heaven In Studio City

By Elyse Glickman

The PATH to Tax Enlightenment 
Congress gave taxpayers “holiday gifts” in the form of federal tax breaks…lets put them to use! 
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HOME IMPROVEMENT COMMUNITY HISTORY

Let The Sun and Savings Shine In With Solar 

O�ce: (818) 465-0210 x112
Fax: (818) 465-0216
Email: armen.g@wradvisors.com

15260 Ventura Blvd. Suite 940   |   Sherman Oaks, CA 91403

ARMEN J. GULESERIAN, CFP®

CALL US ABOUT OUR
MONTHLY PANCAKE BREAKFAST WORKSHOPS

FINANCIAL ADVISOR, WADDELL & REED, INC.

Waddell & Reed, Inc. Member SIPC (08/15)

Within the last 10 years, solar has shifted 
how people think about energy and 
the environment. Today, with its rapid 

growth, solar is the #1 renewable energy resource 
in America, and is now more affordable and ever 
before. 

According to SEIA/GTM research, the average price for a system 
has dropped 53% since 2010. With government and local incentives, 
it’s the perfect formula for homeowners with high electric bills 
to capitalize and invest toward their house and the state’s carbon 
footprint.  In 2014, solar has reduced 20 million metric tons of 
harmful CO2 emissions, which is why it’s leading the path to a 
cleaner environment with less pollution.    

What makes solar such a popular decision for homeowners is the 
return of investment they will gain from it. After all, home ownership 
is an investment to itself, and adding solar can only add more value. 
Over 80% of homes that switched to solar have their investment 
returned in seven years from the date of installation. 

So how can solar energy make a difference for you and your family? 
This question is determined by the lifestyle you have and how 
electricity is consumed in your house. Once a home switches to solar, 
it has potential to send energy back to LADWP. This is called Net 
Energy Metering (NEM).

NEM is a billing 
arrangement between you 
and LADWP that allows 
them to credit your account 
(in kW/h) for energy 

that your solar system is producing in excess of the electricity you 
need to use in your home. For example, on a sunny afternoon, the 
solar system will generate power in kilowatts per hour (kW/h). If 
electricity is not being used in the house, the home’s meter will feed 
the energy produced by the solar system to LADWP’s grid crediting 
your account for every watt. Come evening when the family is home, 

heating and/or air conditioning is active, television is on, the energy 
that was fed to the grid during the afternoon is returned back to the 
home as a credit. 

This is how so many homeowners that install a solar system have 
been receiving close to a $0 electric bill. Some households with solar 
have learned to leverage the NEM system by better managing their 
electricity usage to build a “bank” of energy credits which in return 
brings more savings to their utility expenses.  

Other households aren’t concerned about being conservative, but 
rather liberal with their electric usage and only want solar to add to 
their excessive electric consumption. They need the additional solar 
energy to handle the large amount of kW/h used in the home so they 
can keep their bill low by not exceeding the 1st or 2nd tier. 

Ultimately, a solar home with a NEM system is a smart investment 
for both your family and the community. Why? It will both reduce 
your electrical costs while improving the environment, paving the 
way towards a sustainable future. 

Robert Sarai is a managing solar consultant with LA Solar Group, 
a full service solar installation company based in the San Fernando 
Valley licensed under CSLB #974115. 

For more information, call 818-946- 2320, or email robert@
lasolargroup.com

By Robert Sarai, LA Solar Group

In preserving the art of the Philippine  
card game Panguingue, a group of Studio 
City women retained their memories  

of it for more than 50 years. According 
to Joyce Laufer, she and her friends have 
played “Pan” every Monday night since 
January 1964. 

Panguingue’s origins can be traced to the 
19th century.  It has rummy-like elements 
and made its way to America in the early 
20th century 
(Although 
there are those 
who claim 
it originated 
in Alaska, in 
a house of 
ill repute). 
The game is 
traditionally 
played using 
a 320-card 
deck, made up 
of eight decks 
of traditional 
playing cards 
with the eights, nines, tens and jokers 
removed. 

The nucleus of the group was formed of 
neighbors who lived within eight houses of 
each other. Pan was their game of choice, 
as bridge only allows for four players and 
poker was never an option.

“One afternoon, I looked out my kitchen 
window and saw a little poodle in my back 

yard, looking very lost,” recalls Laufer in 
how she joined the group. “I got his owner’s 
number from his dog tag, called him, 
and when he came to pick up his pooch, 
we discovered he lived just around the 
corner. Out of the blue, I asked him if his 
wife played pan, and he replied that yes. She 
and several neighbors had just formed  
a group and were looking for another  
player.  Next thing I knew, I was part of  
the original eight.”

In the time they 
have kept this game 
going, there have 
been eight U.S. 
presidents and 
innumerable social, 
political and cultural 
changes. However, 
for Laufer and her 
friends, the weekly 
game has provided 
consistency, comfort, 
companionship and 
camaraderie among 
these women.

“There were eight 
of us originally, all of whom lived in West 
Laurelwood,” Laufer said. “Topics of 
conversation range from politics to Peanuts, 
and everything in between. We have shared 
births, birthdays, weddings, anniversaries, 
Bar and Bat Mitzvahs, and funerals. 
Although some have passed away, some 
have moved away, their places have been 
taken with other women who love the game 
and this wonderful community of women 
endures.”

There are other things that bond the 
women together in their reverence for 
Studio City. Most of their children attended 
Carpenter Elementary School, Walter 
Reed Junior High, and North Hollywood 
High. They watched them grow from 
infants to young adults, who then married 
and gave them grandchildren and great-
grandchildren. Many of them still live in 
East and West Laurelwood, in the homes 
they have owned for roughly fifty years.  

“We have lived through earthquakes, fires, 
and floods, but we’re still here,” Laufer 
says. “The one thing we can always count on 
is that next Monday night, we’ll once again 
meet to play our game. We are Gita, Ingred, 
Joyce, Linda, Nonnie, Pnina, Ronda, and 
Sydelle…and we love Studio City.”

By Elyse Glickman

Fifty-Two Years…and Counting! 
Happiness was always in the cards for a game-loving group of neighbors.

Back row, left to right: Marilynn F., Ronda R.,  
Anne Y., Ingred M., Joyce L. Front row: Ceil R., 
Ruth P., Gita S., Margot L.

There are certain terms you will hear at the pan table. Here are a few with their definitions:
•  Sluffing: To throw a hand away and not play.

• Muck: The discarded card pile.

• Valle Cards: 3’s, 5’s and 7’s.

• Pluck: Taking the top card off the deck.

•  Bong: 3’s. 5’s or 7’s in spades melded worth four (4) chips

•  Flat: Ten (10) cards melded on the table where the next card puts you out

• Pisser: A hand which has no pays at all 

•  Pekkered: When you do not get any of your pays down before another player goes out.

•  Kondition: Size of the game and chip value.

•  Tops: The ante each player puts up to receive a hand, always one chip

Panguingue By José Taviel de Andrade, 1879
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Courtesy of Willett Travel, A Frosch Company

Cruisers Want To Be Explorers, Not Tourists

More and more cruise travelers are seeking an actual 
connection to the cities they visit while in port. The cruise 
lines are listening; many are introducing overnight stays at 

popular ports of call, enabling cruisers to get a much better sense of 
a destination, with more time to explore. Some cruise lines are also 
introducing programs which emphasize a local experience while in 
port. 

 •  New Destination Hot Spots: In 2016, cruising around Australia 
and New Zealand being very popular with North American cruise 
travelers. The cruise industry is also taking a massive interest in 
growing cruising in the Asia/South Pacific region, which will 
mean newer vessels with up-to-date amenities in these markets. 
Costa Rica and Cuba are  also hot-destinations, but despite the 
improvements in relations between the US and Cuba, many big-
ship lines still lack the permission to port. 

•  Cruise Lines Will Target More All-Inclusive Pricing Strategies: 
Cruise lines are trying to get rid of the perception that they are 
nickel-and-diming cruisers, who typically have to pay out of pocket 
for cocktails, meals, shore excursions, internet, and spa amenities. 

Cruise lines are starting to offer discounted rates or inclusive-
packages to passengers who pay up front. 

•  Small Ship Cruising Will Start Gaining Steam: The past few years 
has been dominated by the river-cruising market, but in 2016, the 
small-ship cruising market will grow. These small ships are able to 
enter small, more ‘undiscovered’ ports and offer more intimate and 
service-oriented onboard experiences. 

•  Brand Names Continuing to Dominate Cruise Lines: In the past 
few years, we’ve seen brand names become infused with cruises. 
In 2016, we predict we will continue to see an evolution of the 
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partnership-with-brands trend toward pairing cruise lines with companies that could materially 
influence the experience, both on-board and in port. Passengers Won’t Have to Live Without  
Wi-Fi: Cruise lines are making major investments in creating new technologies that make at-sea 
Internet fast and more efficient. Some lines will likely debut free Wi-Fi on certain ships this year,  
a movement that is likely to gain traction in the industry. 

•  Passengers Will Get to Experience the Latest Technology: The future is now. Robot bartenders are 
becoming mainstream on cruise ships, and the technology available to passengers is only going to 
keep advancing. Soon, passengers will be able to use their smartphones to order room service and to 
open their stateroom doors with the flick of their wrists. Apps created by the cruise lines are likely to 
become more powerful – with push notifications and options to book dinner reservations. 

•  The Rise of High-End Restaurants: Cruises in the past seem to have garnered a bad reputation 
for mediocre meals served at a set time, but in 2016, the industry will continue to recognize that 
traveler’s palettes have become more sophisticated.
For more information, visit us at 12532 Ventura Boulevard,  
Studio City, check out willetttravel.com or call 818-762-0676.

EXPERT CONTRIBUTER
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FREE
Assesment

Math Help Math Enrichment Test Prep Homework Help

At Mathnasium, we believe that every child 
has the ability to be successful in math–it’s 
just a matter of teaching the way that makes 
sense to them. When math makes sense,
kids leap way ahead–whether
they started out far behind or
already ahead in math.

$99 Value!

Mathnasium of Studio City
12427 Ventura Blvd.

Studio City, CA 91604
(818) 985-MATH (6284)
email: studiocity@mathnasium.com
online: mathnasium.com/studiocity
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SERVPRO® of Studio City/Valley Village

818-508-7282
Independently Owned and Operated

Like it never even happened.®

24 Hour Emergency Service.

FIRE & WATER DAMAGE
■  Commercial and Residential

■  Trained, Uniformed Professionals

■  Complete Move-Outs

■  Restoration Vendor for Insurance
 Companies Nationwide

Have something to sell or give away? Kids offering babysitting 
or yard work services? It might be just the thing your neigh-
bor is looking for. To place your free classified ad, go to www.
bestversionmedia.com and click “Submit Content.” Ads must be 
40 words or less, non-business related. You will receive email 
confirmation.

CASIO KEYBOARD
Selling a gently used electronic Casio keyboard. Stand, metro-
nome, and pedal included. Purchased in July, 2015 for $350.00. 
Will sell for $250.00 or best offer. Call C.J. at 209-423-2853.

Neighborhood  
And Youth Classifieds

We’re looking for neighborhood families, business owners or 
individuals who have a story to share. It might be celebrating 
a personal milestone, sharing a recent vacation, or introducing 
yourself or your business to the neighborhood.  

Our goal is to take “local” to the next level so this magazine can 
both inform and enlighten. Let us know what you hope to see 
in these monthly pages. Go to www.bestversionmedia.com, and 
click “Submit Content.” Or, e-mail Elyse, our content coordinator, 
at eglickman@bestversionmedia.com. Resident features are shared 
only within your neighborhood magazine.

Make This Magazine Your Own

Contact FROSCH to access limited time offers on Regent Seven Seas Cruises including:
Free business class airfare, early booking savings, and free land programs on select 2016 Asia and South America sailings

800.994.5538 | willett@frosch.com

Enjoy the World’s Most All Inclusive Cruise Experience

CST #2118750-50

Give Us Your Best Shot
Send us your favorite travel shots; Studio City locales, “back in the 
day” pics, beautiful nature shots, or anything visually interesting  
to you, and we will feature them in our upcoming Photos Section.
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