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neighborhood & Youth ClaSSifiedS
Do you something to sell or give away? Planning a block sale? Are your 
teens offering babysitting or yard work services? You may have just what 
your neighbor is looking for. To place your free classified ad, go to www.
bestversionmedia.com and click “Submit Content.” Ads must be 40 words or 
less, non-business related. You will receive email confirmation.

the orchid Society of Southern California will 
hold its annual auction on June 11th @ 1PM.  Meeting hall of the First Christian 
Church of Burbank. 221 South Sixth Street, Burbank, CA.  www.orchidssc.org. 
Please come and buy a beautiful orchid for your home.
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dear reSidentS,
June is busting out all over, and we’re ready to keep things cool with 
all of your summertime essentials for family fun, outdoor adventure, 
home improvement, family vacation ideas, festivals and more. 
Father’s Day, graduations and a few weddings will probably fill up 
your social calendar, and that’s a good thing as it gives all of us an

 opportunity to show the ones we love how much we appreciate them.
Case in point is our cover family, who are committed to staying busy in ways that are 
both renewing and inspiring. Nicole Weinstein, Center Director of Mathnasium in 
Studio City will discuss her passion for education and commitment to ensuring local 
kids maintain their love of learning throughout the year. And Whitney Rosenson, who 
has reinvented the art gallery business model, lends her expert advice on how to use 
art to make your home the coolest spot in town during the hot summer months.
We hope this issue will go with you to the beach, the park or your backyard patio and 
provide summertime reading you will not only enjoy, but just may inspire you.
Elyse Glickman

Elyse Glickman
Content Coordinator

Any content, resident submissions, guest columns, advertisements and advertorials are not necessarily endorsed by or represent the views of Best Version Media (BVM) or any 
municipality, homeowners associations, businesses or organizations that this publication serves. BVM is not responsible for the reliability, suitability or timeliness of any content 
submitted. All content submitted is done so at the sole discretion of the submitting party. © 2016 Best Version Media. All rights reserved.
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Angie Everhart, 46, may be recognized throughout America 
as one of the 90s’ most iconic models, thanks to her angelic 
facial features and lion’s mane of red hair. After years of high 

profile magazine appearances, acting roles and other projects, she’s 
the happiest she’s ever been in her roles as “Mom,” entrepreneur and 
a cancer survivor giving back.

Four years after marrying Carl Ferro, 43, a nutrition and health expert 
who founded Sunfare (a provider of nutritional meal plans), the two 
live with joy and purpose in Studio City with his daughter JoAnn, 
10, and her son Kayden, 6. Angie says with pride that their combined 
family never went through usual transition issues some couples go 
through. Almost immediately, she brags, they started referring to each 
other as brother and sister. The household is completed by two dogs, 
19 year-old black cat and a fish.

“Our relationship is an everyday partnership, which dovetails into our 
respective work in the health and entertainment industries,” Angie 
says. “Right now, there’s a television show in development that 
shows how we interact in our businesses separately and together. It 
seems like lots of interesting opportunities come up when food and 
entertainment come together. I will also be taping an episode of Oprah 
Winfrey’s ‘Where Are They Now’ here in Studio City.

It was food, or the intelligent consumption of it, that brought the pair 
together. When Angie observed her friend’s successful weight 

 
loss via a cleanse, the 
friend introduced her 
to Sunfare and Carl. 
When her cleanse ran 
its course and produced 
good results, he then 
approached her for 
a date. Today, the 
seamlessly blended 
family bonds through a 
variety of participatory 
and spectator sports 
activities.

“What we try to instill in both of our children, as we are both from 
the Midwest (she from Akron, Ohio, and he from Kansas City) is the 
value of developing close, trusting relationships with one’s parents,” 
she says. “We are both very close with our own parents, and use that 
as a springboard to set good examples for our kids. By taking them to 
the gym with us, going to the park, and doing family activities such as 
going waterskiing on the weekends, we are showing them that sports 
provides them a good outlet physically and emotionally. They are also 
learning about good sportsmanship, that illustrates one should treat 
other people they way they want to be treated.”

By Elyse Glickman/ Photos by Jamie Johnson Photography
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Angie adds the family will be spending a lot of time this summer at 
Dodger games, as Kayden is himself an avid baseball player for a 
nearby little league team, and some of the Dodger players happen 
to be Carl’s clients.

“We enjoy supporting the players and cheering them on,” 
she says. “That said, many of our family’s outings all year 
round focus on sports. Having grown up with four brothers, 
professional sports is a passion of mine. I can’t wait until the 
Rams get here, and L.A. has its own football team again. I was 
sad to see Kobe leave the Lakers, though it was thrilling to see 
him have a 60 point win in his last game.”

“We enjoy supporting the players and cheering them on,” she adds. 
“That said, many of our family’s outings all year round focus on 
sports. Having grown up with four brothers, professional sports is a 
passion of mine. I can’t wait until the Rams get here, and L.A. has 
its own football team again. I was sad to see Kobe leave the Lakers, 
though it was thrilling to see him have a 60-point game on his last 
time on the court.”

Angie continues to up her game with her philanthropic commitments, 
especially in light of her having survived thyroid cancer. She is 
serving as a spokesmodel for the Twin Peaks Cosmetics, which has a 
unique business model where proceeds will help fund breast cancer 
education, early detection, and research as well as finance the efforts 
other charities supported by people and organizations who buy and 
sell the products. The line launches with a collection lipglosses and 
will expand to a full line of beautifying products.

“I am excited about the launch, because it is truly good for your hair 
on many levels,” she explains. “As a cancer survivor, it was important 
to me to have the line not contain a single ingredient which causes 
cancer. I wanted something that was phosphate and sulfate free, and  

 
 
 
was 
also good 
for people who 
frequently color their 
hair, and good for the environment.”Carl, meanwhile, maintains a 
hands-on approach to the operation of Sunfare, overseeing the daily 
operations, accounting and delivery departments, employee relations, 
hiring, and menu development of the company. Though he had 
success prior to this as a trainer and nutrition counselor, he wanted  
to find his niche bringing common sense, accessible nutrition to a  
wider audience.

Given the couple’s love of live, and vested interest in making it better 
and healthier, Studio City was a natural choice for their family, and 
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Do you know a neighbor who has a story to share? Nominate your neighbor to be featured in one of our upcoming 
issues! Contact us at eglickman@bestversionmedia.com.

not only because of having 
one of Los Angeles’ best 
public schools closeby.

“Everything is so 
convenient in Studio City, 
whether you want to go to 
the dry cleaners or go out 
to enjoy some of the best 
sushi in Los Angeles,” she 
says emphatically. “This 
little area has so much to 
offer, down to the great 
schools. It may get hotter 
here during the summer 
than it does on the other 
side of the hill, but there’s 
nothing cooler than being 
in a place where we can 
raise our children in the 
way we were raised as 
children of the Midwest, 
where we had the same 

friends from kindergarten through high school. We love that we can give our kids 
that same sense of security and stability. I still have some of my best friends from 
first grade in my life, and we hope that will happen with our kids.”

June 2016



Wed. June 1 
Paul Simon in Concert
@Hollywood Bowl Legendary singer 
and storyteller Paul Simon brings his 
vital, evocative and expressive songs to 
a live audience.
Time: 8pm Cost: $37.50-$230
hollywoodbowl.com
 
Fri. June 3 
The English Beat
@Canyon ClubThe 80s are back with a 
flourish, with the infectious beats and fancy 
verbal footwork of this seminal British pop 
band.
Time: 9pm Cost: $24-28
canyonclub.com
 
Sat. June 4 
The 2016 Relay for Life
@Church of the Chimes, Bower Hall, 14115 Magnolia, Sherman 
Oaks
The relay is a six-hour American Cancer Society fundraiser in which 
communities organize into teams of friends, co-workers and families 
to honor cancer survivors, remember the ones who passed on, and 
raise money for research and a cure.
Time: 6pm-Midnight Cost: Free
fb.com/relayforlifesouthvalley
 
Sun. June 5 
Taste of the Nation Los Angeles
@Media Park, 9070 Venice Boulevard, Culver City
Share Our Strength’s Taste of the Nation is the premier culinary 
benefit dedicated to making sure no kid in America grows up hungry. 
We bring together the finest chefs and mixologists and corporate 
and individual supporters to raise the funds needed to end childhood 
hunger.
Time: 12:30-4pm Cost: $110-160
 

Calendar of events

j u n e
June 6-10; 20-24; 27-July 1
Destination Science Camps
@St. Michael’s Church, 3650 Coldwater 
Canyon Avenue, Studio City
No matter what powers up your curious 
5-11 year-old (Roller Coaster Science 
Camp; Super Hero Physics Science Camp; 
Space Quest Science Camp), a typical day 
at camp includes both indoor and outdoor 
science activities, outdoor games, and hanging out with like-minded 
friends!
Time: 9am-3pm Cost: $339/session
destinationscience.org
      
 Sat. June 18
Eventrocket Food Market
@Staples Center Downtown L.A.
Eventrockit Food Market brings farmers 
market family fun to the dinner hour, with 
over 40 fresh-minded culinary creators 
serving tapas-style delicacies to the foodie 
community.
Time: 5-10pm Cost: Free, via
eventrockit.com
 
Saturdays through July 9
Sleeping Beauty
@Theater West, 3333 Cahuenga Blvd 
W, Los Angeles
In association with Storybook Theater, 
this interactive live musical show brings 
the classic cautionary tale to life – 
perfect for kids ages 3 -9 years.
Time: 1 pm. Cost: $12 Adults, $10 Children
TheaterWest.org
 
Through July 31
The Thrill of the Chase: The Wagstaff Collection of Photographs
@The Getty Center, 1200 Getty Center Drive, Los Angeles Don’t 
miss this collection of evocative and moving photographs originally 
curated by Samuel J. Wagstaff Jr., whose collection spans the 
beginnings of photography in the nineteenth-century to the works of 
artists active in the 1970s and 1980s.Time: 9am-Closing daily Cost: 
Free
getty.edu
 
Through October 31
Dinosaurs: Unextinct
@The Los Angeles Zoo
It’s an outdoor adventure 135 million 
years in the making. Get up close 
and personal with 17 animatronic 
dinosaurs and discover facts about their lives and their similarities to 
animals you’ll find at the zoo.
Time: 9am-5pm Cost: $20-25
Lazoo.org/dinos
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By Whitney rosenson

Sometimes, all it takes is a new piece of art 
to revive the feel of your home and make a 
certain room worth spending time in. With 

a bold colored painting or a vibrant pattern, you 
can infuse an exciting “pop” of color to fill white 

space and add personality. A sculpture, whether it be a tabletop 
piece or a free-standing sculpture, can add movement to a space 
and create a dynamic, sometimes playful environment in a room 
that was once tired. Black and white photography, meanwhile, can 
provide a sophisticated, soulful addition to the existing room that 
will start conversations.

If you entertain and stage parties during the summer, the right 
artwork can bring your home a much-needed sense of freshness 
and “cool.” However, if you’re planning to prep your home for 
sale this summer, Art Dimensions can help you with staging that 
will make your home more appealing to buyers. To bring that 
necessary “wow” factor to a prospective buyer, carefully selected 
artwork accents your home while complementing your style and 
existing furnishings. Whether your home’s architecture is modern 
or traditional, Art Dimensions Inc. can help you select the right art 
piece from different mediums (including painting, print, sculpture 
and drawing) that will help guests and buyers feel truly at home!

Most recently, Art Dimensions collaborated with Sierra Madre-
based Bella Casa Home Staging, to provide six beautiful paintings 
for a home on the market in Arcadia. We worked closely with 
Bella Casa to help choose appropriate and complimentary art for 
the home’s interior. That expedited the sale of the home. If you’re 
looking for more inspiration, whether you’re keeping or selling your 
home, let us assist you with your next project. Insert: Wimage4 Ann 
Thornycroft (“Art by Ann Thornycroft”)

exPeRT COnTRIBuTOR

all Your home’S a Stage: 
get it ready for the Spotlight

For more information on how to make art investments and loans, and have them 
look their best, visit www.artdimensionsonline.com or call 310-433-8934. 
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ART D IMENS IO NS  INC .

Why

Lease?
Eighty percent of American 

companies lease their office 

furnishings and equipment. 

Why not their art? Leasing 

allows you to aquire fine art 

at affordable prices while also 

deriving tax advantages.

Art Dimensions Inc. can help 

you create a distinguished 

space with fine art that works 

with your budget.

www.artdimensionsonline.com

310.433.8934

Whitney Rosenson

Art by Lori Dorn
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all Your home’S a Stage: 
get it ready for the Spotlight

Best Version Media does not guarantee the accuracy of the statistical data on this page. Any real estate agent’s ad appearing in this magazine is separate from any statistical data provided which is in no way a part of their advertisement.
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afterschool Special
By Nicole Weinstein

10 June 2016

BuSIneSS PROFIle:  
nICOle WeInSTeIn OF MATHnASIuM STuDIO CITY

From the time Nicole Weinstein, 24, started tutoring her classmates in high 
school, she knew her days were numbered…but in a most wonderful, 
productive and personally fulfilling way. Unlike many people her age, the 

whiz kid director of Mathnasium of Studio City formulated a career based on 
engaging children in the mysteries of math that would be greater than the sum 
of its parts.

“When I was attending school at UC Berkeley, I realized my professional 
interests were in child development and education,” she says, bursting with 
energy. “Education is a vital piece of their development, not only intellectually 
but also in terms of their identity and self-esteem. I am very passionate about 
encouraging kids to not only love the process of learning, but becoming more 
confident about what they can do with the skills they are mastering.”

During her years in Northern California, she led a local literacy tutoring 
program through BUILD (Berkeley United In Literacy Development) at an 
elementary school close to the UC Berkeley campus and campus and ran the 
university’s chapter of Peer Health Exchange, a non-profit organization that 
teaches a health curriculum to high school students in Oakland and Berkeley. 
She returned to Los Angeles and took a job as an Assistant Director at 
Mathnasium’s Sherman Oaks location and another as a Teaching Assistant in 
Granada Hills. Though she worked from 8:00 am to 8:00 pm on some days, she 
counts those hours as some of the most fulfilling moments of her life.

“When my students have that ‘aha!’ moment, it is so exciting,” she says. “I 
love every second of watching them tell their parents they did well on their 
Mastery Checks (a mini quiz in Mathnasium’s curriculum) and come back to 
me when they’ve taken their skills to school and received an ‘A’ on their test. 

I love putting up 
their successes on 
our ‘Brag Board.’ 
Seeing these students 
improve their math 
skills really inspires 
me to work here.”  

That commitment 
got the attention of 
Mathnasium’s top 
brass, who late in 
2014 promoted her 
to open and take 
leadership of the 
Studio City location 

that opened in February 2015. Although 
the company provided her with additional 
business management and marketing training, 
Nicole and her team hit the ground running. 
They now provide math instruction to over 
100 students.

“We spent a lot of long nights prior to the 
opening to get the center to where it is right 
now,” she recalls. “It is fun to see how all of 
that work has really paid off. I am so grateful 
and honored to be a part of this community as 
a Center Director.” 

While Nicole explains UC Berkeley graduates 
are often expected to use their education to find jobs at top tier companies and 
ambitious start-ups, she says she found herself drawn to a career in education, 
where she could enrich her students with skills that would expand their 
professional options later in life.

“It’s important to give students an emotional connection to the subject at hand,” 
she stresses. “The moment a kid walks into Mathnasium, we make them feel 
welcome and empower them to have fun with the material. While every child 
learns differently, our approach is about making the experience fun and positive 
for these kids, adding in relatable things into the teaching process like pop culture. 
This makes for a support system they may not get from their regular school.” 

When not enlightening a generation of Studio City kids about math, she spends 
time with her boyfriend, whom she first met through their high school robotics 
program and became closer friends with during a “Star Wars” exhibit at the 
California Science Center. The relationship began in earnest when she joined 
him during their studies at UC Berkeley. She also enjoys contemplating where 
her work at Mathnasium will take her in the future, weighing her options with 
careers in classroom teaching and in school administration.

“My philosophy about the right way to teach math is to not only explain how 
concepts work but why they work,” she said. “While kids often learn and 
memorize facts and rules in conventional settings, for me, math is more of a 
story. When kids learn this way, they better understand why a math concept 
works the way it does. From there, everything connects.”

 
For more information on summertime tutoring services, contact  
Nicole Weinstein, Center Director of Mathnasium of Studio City,  

at 818-985-6284 or studiocity@mathnasium.com



SERVPRO® of Studio City/Valley Village

818-508-7282
Independently Owned and Operated

Like it never even happened.®

24 Hour Emergency Service.

FIRE & WATER DAMAGE
■  Commercial and Residential

■  Trained, Uniformed Professionals

■  Complete Move-Outs

■  Restoration Vendor for Insurance
 Companies Nationwide

SMRU1614160 (Exp.08/07/2016) © 2015 New York Life Insurance Company, 51 Madison Avenue, New York, NY 10010

Life Insurance. Retirement. Investments.

Together let’s start 

planning for your 

family’s future.

Andrew White
Agent
New York Life Insurance Company
CA Ins Lic # 0I83827
801 North Brand Boulevard
Glendale, CA 91203
(626) 616-1492
atwhite@newyorklife.com

Live your life with 
theirs in mind.

#44

Registered Representative off ering securities 
through NYLIFE Securities LLC (Member FINRA/SIPC), 
A Licensed Insurance Agency.

Contact FROSCH to access limited time offers on Regent Seven Seas Cruises including:
Free business class airfare, early booking savings, and free land programs on select 2016 Asia and South America sailings

800.994.5538 | willett@frosch.com

Enjoy the World’s Most All Inclusive Cruise Experience

CST #2118750-50
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Your favorite photos send you to your  
happy place. send us your favorite  
travel, family pics, or anything visually  
interesting to you, and we will feature  
them in our future issues’  
Photography section. 

Give Us Your 
Best shots

*

*New customers only   
expires 4/30/16

No Obligation

FREE
Assesment

Math Help Math Enrichment Test Prep Homework Help

At Mathnasium, we believe that every child 
has the ability to be successful in math–it’s 
just a matter of teaching the way that makes 
sense to them. When math makes sense,
kids leap way ahead–whether
they started out far behind or
already ahead in math.

$99 Value!

Mathnasium of Studio City
12427 Ventura Blvd.

Studio City, CA 91604
(818) 985-MATH (6284)
email: studiocity@mathnasium.com
online: mathnasium.com/studiocity

Finish the
Year Strong
& Excel in
Math!

We make
math make 

sense.
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the eyes Have It –Protect them
By Simon hill
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The amount of time we spend staring at screens has increased dramatically 
in the last few years. We know that our sedentary lifestyles spent staring at 
screens impacts our physical health thanks to the obesity crisis, and we’re 

starting to explore the impact on our mental well-being as anxiety disorders are on 
the rise, but what effect is all this screen time having on our eyesight?

“No one knows for sure at this point if prolonged use of digital devices actually 
causes permanent damage to the eyes,” explained Gary Heiting, OD, senior editor 
of AllAboutVision.com, “but it’s well established that it causes eye strain and 
discomfort.”

Digital eye-strain, sometimes referred to as computer vision syndrome, is well 
documented. If you’ve ever experienced dry or irritable eyes, blurred vision, eye 
fatigue, or head, neck and back pain after using a computer or smartphone, then 
you’re familiar with it.

A 2015 report from The Vision Council, found that 61 percent of Americans have 
experienced eye strain after prolonged use of digital devices — nearly 2 out of every 
3 people. Long-term damage or not, we have an outbreak of electronic eye strain on 
our hands.

Because they emit HEV light (also called blue light), staring at phone and tablet 
screens may actually harm our eyes permanently. HEV light is that portion of the 
visible light spectrum that comprises light with the shortest wavelengths, which 
carry the greatest potential to damage living tissue.

Studies have shown exposure to high levels of HEV light can damage tissue in 
the retina of the eye in a way that appears consistent with macular degeneration, a 
leading cause of permanent vision loss in older adults.” says Dr. Heiting. “But no 
one knows for sure at this point if prolonged use of digital devices causes sufficient 

exposure to HEV light to cause permanent eye damage.”

You don’t need to worry about going cross-eyed, but your mom may have had 
a point about not sitting too close to the TV. It may actually harm your eyes. 
Proximity is definitely a factor in eye strain and HEV light exposure.

“The amount of HEV light exposure a person receives depends on many factors, 
including screen technology, screen size, screen brightness, distance from the 
screen to the user’s face, and duration of use.” Dr. Heiting explains. “Even though 
smartphones have small screens, they potentially could cause greater cumulative 
HEV light exposure than a large-screen TV.”

Many of us, especially those who work on a computer all day, spend most of our 
waking lives staring at screens. The Vision Council report reveals that a third of 

adults spend more than 9 hours every day on digital devices, but there are clear 
generational differences.

Percentage of population that spends more than 9 hours a day on devices:

• 26 percent of Baby Boomers, born between 1946 and 1964

• 32 percent of Gen Xers, born between 1965 and 1980

• 37.4 percent of Millennials, born between 1981 and 1996

It should come as no surprise then that digital eye strain is on the rise.

All this extra screen time is also part of a shifting trend toward close-up work that’s 
thought to contribute to rising levels of myopia or nearsightedness. The National 
Eye Institute reports 34 million Americans suffer from myopia right now and 
projects that figure will hit nearly 40 million by 2030.

We may still be in the dark about 
the long-term effects of HEV 
exposure, but there’s no doubt 
about prolonged screen time 
causing eye strain. We asked Dr. 
Heiting for some advice and this 
is what he recommends:

•  Maintain a comfortable working 
distance at the computer (close 
to arm’s length from the screen) 
and avoid hunching closer and 
closer.

•  When using a phone keep the 
screen as far away from your 
eyes as comfortably possible. 
The greater the distance your 
phone is from your eye, the less 
eye strain it is likely to cause

•  Every 20 minutes, take a 20-second break and look off into the distance — at 
something 20 feet away. This is called the “20-20-20 rule” by many eye care 
providers, and it relaxes the focusing muscle inside the eye, relaxes the muscles 
outside the eyes that converge the eyes and stimulates blinking to remoisten the 
surface of the eyes — all comforting things!

•  Get an eye exam. Even minor problems with your eyesight can increase your risk 
for digital eye strain. Also, ask your eye care professional about the best type of 
glasses for your digital viewing needs. 

•  Ask your eye care provider about glasses that block blue light. There are a number 
of brands of eyeglass lenses and coatings that can reduce your exposure to HEV 
light when using digital devices.

•  Make sure your eyeglass lenses (if you need them) have an anti-reflective (AR) 
coating. Eliminating reflections from your lenses can increase viewing comfort 
and reduce eye strain.

•  Go outside and play more!

Simon Hill is a lover of all things tech. Contributing editor at  
DigitalTrends.com and freelance writer elsewhere. Also a game 

designer, film fan, husband, father and insomniac.
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7651 Sepulveda Blvd.
Van Nuys, CA 91405

www.AldikHome.com
(818) 988-5970

Floralize Beautify your home with realistic silk fl owers, hand-crafted 
silk fl oral arrangements, or a custom-made silk tree!

We help businesses target and penetrate the 
most affluent buyers in the marketplace with a 
positive, relevant, and family-friendly magazine.

IS YOUR MARKETING
ON TARGET?

FOR ADVERITISING DETAILS CONTACT:  Daniel Lewin, Publisher | 310-279-6287 | dlewin@bestversionmedia.com 
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3700 Coldwater Canyon Avenue, Studio City, CA 91604 • (818) 487-6601 
community@hw.com • www.hw.com/community

 

For more information about Harvard-Westlake in the community and 
to sign up to receive updates please visit www.hw.com/community

HARVARD-WESTLAKE 
SCHOOL

The Harvard-Westlake 
Alumni Community Council, 
Faculty and Students joined 
together for a morning of 
service at the SOVA Jewish 
Family Service of Los Angeles 
warehouse in Van Nuys.
 
SOVA is much more than a 
food pantry. Each month, it 
provides free groceries and 
an array of support services 
to over 12,000 people of 
all ages, ethnicities, and 
religious backgrounds. 

Harvard-Westlake is proud 
to join with SOVA to help 
alleviate hunger in our 
community.

PURPOSE 
BEYOND 

OURSELVES
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