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by Elyse Glickman pick of the week

Eva Varro International

Traveling in Style

You can tell by just looking at her collections during Nathalie DuBois-Sissoko’s gifting
suites for the 2009 Emmys and the 2010 Golden Globes that designer Eva Varro
has a multi-faceted world view in her fashion design. On one hand, her prints represent
aesthetic influences from all continents, while the fabrics they are printed on travel really
well.

Varro, a graduate of the Fashion Institute of Budapest-Hungary, chiseled her talent
working for a few leading fashion design companies in Hungary and Italy. In 2003 , after a
very successful relation with a Los Angeles-based fashion firm, Eva launched a signature
line that became an overnight success. Thanks to that approach, you can find her name
and fashion in stores all over US. Although she caters to numerous celebrities and takes an
active part in beauty, fashion and charity events, such as those staged by Nathalie DuBois-
Sissoko, her fashions are priced to appeal to every smart woman’s pocketbook.

So what is that magical thing that sets Eva Varro apart from other competing lines aimed
at the same savvy dresser, and in the same price range? Varro insists that it is a special
type of stitch she developed especially for knit fabrics, which increases durability,
eliminates tearing, and adds a desirable "hand made" custom look to the garment.
The stitch stretches with the fabric: there are no "pulls" at the stitches in either relaxed or
stretched state. The stitch is flat, does not protrude, is comfortable against the skin and is
meant to withstand multiple washings—an important asset for the woman on the go. more
careful approach at manufacturing it all pays off when the finished garment has a fuller
and smoother stitch. It also minimizes the chances of the thread cutting into fabric.

Though Varro designs for function and manufactures in the U.S. (in a newly designed
facility in Vernon, just outside Los Angeles), fashion is and has to be very much a part of
the equation. “Our customers must be prepared to accept compliments,” Varro
insists. “We hear again and again from our women customers that call in to thank us as
their husband complimented them for the first time in years, or the jealous remarks at the
"girls night out" from friends wearing extremely expensive clothes and getting half the
attention. A women gains self confidence and a specific aura when her clothes are
wonderfully crafted, she knows that everything fits perfectly and the sensation of freedom
ensues.”

Prices range from $100 - $200 and are available in Los Angeles at stores such as
Bloomingdale's, Nordstrom with a flagship store opening at Santa Monica Place in the
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summer of 2010. You can also view the collection at www.evavarro.com.
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Visit some of our giveaway sponsors: Diamonds in the Rough, Klorane, Rock &
Republic, True Religion, Sundari, VonZipper, Petro Zillia, Red Monkey, Flavio Olivera, Robert
Marc, Smashbox, Steve Madden, Silhouette, Blue Cult Jeans, Wheels & Doll Baby, Nancy
Davis, Moo Roo, Playboy, Go Smile, Oliver Peoples, Stila, Ed Hardy, Antik Denim, Joe's
Jeans, Calleen Cordero, Rodan + Fields, Jaqua, Keurig, Beverly Feldman, Rip Curl , Klegg,
Sama Eyewear, Fornarina, V-Tech, Goorin Bros, L'Oreal, Borba, Mosci, Jin Patisserie,
Verizon, Donald Pliner, Rilastil, Tokidoki, Via Spiga, Coby, Livescribe, Palm Treo, Level 99,
Beryll, Lust 4 Luxe, Underarmour, Derrich J, Charlie Lapson, Gunnar
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