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NEIGHBORHOOD REAL ESTATE

Home Listings and Sales Update  

Baths
2
4
4.5
2.5
7
6
8

Baths
2.5
5.5
4.5
4
5.5
4.5
3.5

Sq. Ft.
1731
3898
3630
3000
7400
4500
5086

Sq. Ft.
1544
2855
7670
4167
3120
3700
3705

Built
1954
1996
1964
1961
2017
1963
1930

Built
1980
1948
1950
1950
1953
1954
1961

Sales Price
$899,000
$1,799,000
$2,365,000
$1,599,000
$5,250,000
$4,795,000
$3,450,000

Sales Price
$583,000
$1,331,000
$4,400,000
$2,050,000
$1,835,000
$2,600,000
$1,919,325

Beds
3
5
5
4
7
5
5

Beds
2
4
5
4
4
4
4

Address
5006 Sunnyslope Ave, Sherman Oaks
3900 Rock Hampton Dr, Tarzana
10911 Wrightwood Ln, Studio City
3430 Loadstone Dr, Sherman Oaks
16810 Bajio Rd, Encino
12958 Blairwood Dr, Studio City
5000 White Oak Ave, Encino

Address
4455 Fulton Ave #2, Sherman Oaks
11819 Kling St, Valley Village
3930 Hollyline Ave, Sherman Oaks
15547 Valley Vista Blvd, Encino
4717 White Oak Ave, Encino
4334 Lanai Rd, Encino
3811 Royal Meadow Rd, Sherman Oaks

Best Version Media does not guarantee the accuracy of the statistical data on this page. Any real estate agent’s ad appearing in this magazine is 
separate from any statistical data provided which is in no way a part of their advertisement.

ANDREW MANNING, REALTOR® 
YOUR LOCAL REAL ESTATE EXPERT

14141 Ventura Blvd., Suite 8, Sherman Oaks, CA 91423
818-380-2147• andrew@andrewmanning.com
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To learn more about becoming an Expert Contributor in your field, contact Daniel Lewin at  
dlewin@bestversionmedia.com or 310-279-6287.

SOLD

DEAR RESIDENTS
February may be the shortest month, but 
there’s much to love about this time of year in 
Los Angeles! In addition to sharing love with 
friends and family on Valentine’s Day, we can 
indulge in our love for entertainment with the Grammys and the Academy 
Awards telecast, explore our love for history on Presidents’ Day and Black 
History Month events (celebrating our city’s and neighborhood’s rich 
diversity), the NBA season in full swing, and our passion for pro football, 
culminating with the Super Bowl. 

Late winter is also a great time to start looking ahead to Spring Break and 
Summer vacation, as well as considering fresh new ways to fix up our 
homes and enjoy the great outdoors. On that score, our featured resident 
Bre Hance and our other local experts will always be there with some 
words of inspiration.

5006 Sunnyslope, Sherman Oaks
$899,000
3 Beds / 2 Baths

12958 Blairwood Dr, Studio City
$4,795,000 
5 Beds / 6 Baths

4251 Murietta Av, Sherman Oaks
$2,599,000
5 Beds / 5.5 Baths

3430 Loadstone Dr, Sherman Oaks
$1,599,000
4 Beds / 2.5 Baths

5000 White Oak Av, Encino
$3,450,000
5 Beds / 8 Baths

You Are Going To Africa...Someday?

Infinite Safari Adventures offers a personalized 
Wildlife Safari & Adventure Experience 

We are your Studio City neighbor! 
Call today and make your “bucket list” dream come true! 

818-508-1885 or 
email us at adventure@infinitesafariadventures.com

Well, “Someday” is Now!®

Elyse Glickman | Content Coordinator

Elyse Glickman



4 5SHERMAN OAKS SOUTHFEBRUARY 2018

If anybody knows how to make a house a home, it’s Bre Hance. 
Over the past year, the owner of InHance Interiors has shared 
her insights and wisdom on how to make a house a home, 

from personalized décor to the more functional elements of a 
room. However, Bre will be the first to tell you a neighborhood 
plays a role in making a family feel at home, whether its members 
have been there for decades or are new arrivals. She describes her 
neighborhood as a sanctuary, removed from the hustle and bustle 
associated with LA.

“It’s quiet in the evenings…and did I mention the view?” she 
muses, noting that she, husband Brandon, a respected developer-
builder, and daughter Baron Jean, have been welcomed with open 
arms by their neighbors. “We bought the property with the intent to 
resell it. Instead, we fell in love with this area and, specifically, this 
neighborhood. After we remodeled the house to make it better suited 
for our family, we have loved the home we’ve made here over the 
past three years.”

When not helping local families transform their homes into 
personal sanctuaries, they enjoy having family and friends over 
for celebrations. Bre believes nothing says “home” like being 
surrounded by loved ones under one’s roof. The family’s first 
celebration was a 4th of July party, just days after moving in.

“Since then, we have had so many wonderful times here,” she 
continues. “Also, I think growing up in  peaceful, quiet, though 
hot, Arizona is why I love the fact that my home gives me a similar 
‘sanctuary’ feeling.”

In this setting, 
she hopes to give 
her daughter a 
similar growing-
up experience to 
what she and her 
brother had with 
her parents.  During 
her childhood 
in Arizona, she 
recalled she was 
ultimately inspired 
through their family 
business to have a 
career in interior 
design, even though she worked in other industries in the years 
leading up to starting her own business.

Although Hance had successful runs at Viacom, Univision, and 
Miracles for Kids (MFK), she started InHance Interiors as a way to 
lend her design sense to the professional design needs Brandon’s 
residential development business was struggling to fill at the time. 
From there, her business grew and prospered to serve developers and 
private clients around the country and around the corner.

“If I had to choose any career, I would say that I always wanted to be 
an Olympian, but I know that isn’t a career,” says Bre with a smile. 
“I always knew, however, that I would be a business owner, creating 
an environment where I could exercise my creativity and apply my 

OCD in a productive way. I also 
knew I would do what I could 
to give back to the community. I 
love pushing boundaries and going 
beyond expectations and no matter 
the business, I would want to be able 
to express those qualities.”

Her husband’s support in getting 
InHance off the ground reminds her 
of their courtship. In 2009, a mutual 
friend introduced Bre to Brandon 
after a charity event. They married 
five years later in Santa Theresa, 
Costa Rica, celebrating for five days with family and closest friends. 
The couple started growing their family on the wedding day, when 
Brandon presented her with a box that had a collar, matching leash, 
and an introduction to their new Chocolate Lab, Vida, who was born 
on their wedding day, and named after the Costa Rican mantra, Pura 
Vida. A few years on, Baron Jean, named for Bre’s beloved and 
enterprising grandmother, arrived.

“At 17 months, Baron Jean is like a full blown teen already,” 
Bre observes. “She has all the sass I had. She’s coordinated, and 
she is funny. We are active in baby group and in sensory classes, 
which we both enjoy. Right now, our obsession is all about Minnie 
Mouse. Baron loves all kinds of food, taking walks, and she loves 
blueberries. I have so many high hopes and dreams for her. I think 
that I finally understand, at least more than I did before having Baron 
Jean, what my parents must have felt, wanting so much for me and 
my brother.”

Chances are both Baron Jean and 
Vida will cultivate a love for the 
great outdoors thanks to Sherman 
Oaks’ open spaces and their 
parents’ passion for sports. Bre’s 
track record includes attending 
Texas Tech University on a 
full-ride volleyball scholarship 

Luxury Home Specialists

Active! 14343 Burbank #304 
Gorgeous remodeled penthouse with 

mountain views in Sherman Oaks 
asking $649,995

Sold! 12837 Moorpark Unit 406 Modern 
3 bd, 3 bth penthouse in heart of Studio 

City , purchase price $799,000

Active! 4255 Laurelgrove Ave 
3bd, 2 bth, timeless style, Studio City charm,

asking $1,349,995

Sold! 4152 Sunnyslope Ave 
Stunning modern 5 bd, 6 bth farmhouse 

in heart of Sherman Oaks, purchase price 
$3,050,000

KIRK HOFFMAN
CalBRE 01755796

Phone: (310) 890-3940
kirkhoffman@sbcglobal.net

ALISON TURNER
CalBRE 01953223

Phone: (310) 600-8229
alisongturner@gmail.com

By Elyse Glickman | Photography by Maya Myers 

OF HOUSE AND HOME 
BRE, BRANDON, AND BARON HANCE
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Do you know a neighbor who has a story to share? 
Nominate your neighbor to be featured in one of 
our upcoming issues. Contact us at eglickman@
bestversionmedia.com 

and then at hometown school Arizona State 
University, while once holding the record for 
leading high-school basketball rebounder in 
AZ. USC alum Brandon was the only player 
to ever win a Big 10 and Pac 10 championship 
in the Rose Bowl and Brandon was a two-

time national champion Quarterback with the USC Trojan Football 
Team. It’s also likely that Baron Jean will grow up with a passion 
for philanthropy, as her mom and dad volunteer for charitable events 
sponsored by Miracles for Kids (MFK), and the couple sponsors a 
family with a terminally ill child by helping to cover expenses.

“While I don’t have many opportunities to play ball anymore, we 
play tennis and love to ski,” she continues. “We hit the slopes in 
winter or head out to the lake in summer for water skiing/boarding 
anytime we can get away. I also enjoy unwinding with yoga. As for 
sports teams I follow, I’m a loyalist and I believe in rooting for my 
home teams. That translates to Laker fan, Dodger fan, USC fan, 
Brandon’s alma mater, and, of course, my ASU Sun Devils and TTU 
Red Raiders. Plus, randomly, I love the Patriots.”

Bre’s grandma Jean, along with her mother, share all these same 
values and strong work ethic, making them both an enduring source 

of inspiration and strength. 

“My grandma Jean has been gone for a long time, 
but if I could host a dinner with her as my guest of 
honor, I would love it!” she says.

Based on the foundations she’s set down so far, 
Bre is well on her way to filling those shoes as she 
builds her business and her family!

Thru Feb 18
LA Opera’s Candide 
@Dorothy Chandler Pavilion,135 N. Grand 
Avenue, Los Angeles, CA
Don’t miss this opportunity to witness 
the opera debut of acting virtuoso Kelsey 
Grammer (Frasier), who will share the stage 
with Tony Award-winning actress Christine 
Ebersole in Leonard Bernstein’s Candide. 
The whimsical opera takes the audience on a 
whirlwind tour of human folly and foolishness. 
Brimming with youthful innocence, Candide is 
certain that he lives in the best of all possible 
worlds. An unrelenting series of ridiculously 
unfortunate events makes him question 
everything he has been taught.
Time: Sat. 7pm; Sun. 2pm; Weeknights 
7:30pm Cost: $83-544 
los-angeles-theatre.com

Sat. Feb 10
Love Letters to Lee Meriwether 
@Theater West, 3333 Cahuenga Blvd. W, 
Los Angeles
Theatre West, celebrating its 55th 
anniversary, presents a wonderful valentine 
to one of its long-standing members in 
an evening of celebrity toasts, music, and 
memories of her illustrious career (Miss 
America 1955, Batman, Barnaby Jones, etc.) 
and involvement with Theatre West that runs 
the length of its entire history. The tribute is 
followed by a silent auction. 
Time: 6pm Cost: $55 • theatrewest.org

Thurs. Feb 15
California Underground Film Festival
@Al Mulino Italian Restaurant, 3709 E 
Thousand Oaks Blvd,Westlake Village
Although we’re in the height of “Awards” 
season, and the Academy Awards will soon 
be bestowing honors on the year’s big studio 
releases and A-List celebrities, here’s a fun 
opportunity to get 
a glimpse of talent 
behind and before the 
camera who may be 
the Oscar winners of 
the future.
Time: 4-7pm Cost: 
$20 • caund.com

Sun. Feb 25
6th Annual “Summer Days” Camp Fair 
@Skirball Cultural Center, Los Angeles
It’s never too early to start thinking ahead to 
summer vacation, and you can start planning 
ahead with this kid-friendly camp fair, where 
representatives from over 60 day camps 
in the Los Angeles area will be on hand. 
Whether you are looking for a traditional 
day camp, an art camp, or camps focused 
on special interests like musical theatre, 
computer, cooking, science, sports, academic 
enrichment or comedy, there is something for 
every child! Meet camp directors and staff, as 
well as pre-register for camps that typically fill 
up quickly. Time: Noon-3pm • Cost: free
Skirball.org

Sun. Feb 25
The Harlem Globetrotters
@Staples Center, 1111 South Figueroa 
Street, Los Angeles
While nearly every year brings about a 
different NBA championship team and an 
elite group of hot players and future legends, 
it’s easy to argue the Harlem Globetrotters 
have been champions for decades when 
it comes to basketball fun for the entire 
family. In addition to on-court acrobatics 
a little audience participation, expect the 
unexpected. Time: 2pm • Cost: $32+
StaplesCenter.com

Thru Mar. 3
The Ugly Duckling
@Theater West, 3333 Cahuenga Blvd. W, 
Los Angeles
Storybook Theatre’s fun filled musical version 
of the famous Hans Christian Andersen 
story (adapted by Lloyd J. Schwartz) has 
lots of singing, dancing, and audience 
participation…and even a comical ballet! Ugly 
Duckling learns valuable lessons from the 
audience, Mama Duck and her companion 
dog as she transforms into a beautiful swan 

right before your eyes. Directed by Anthony 
Gruppuso, with music and lyrics by Adryan 
Russ. Time: 1pm • Cost: Adults $15; kids, $12.
theaterwest.org

Thru Mar. 11
The Chinese Wall
@The Lonny Chapman Theater, 10900 
Burbank Boulevard, North Hollywood
This “timely” play was penned by Max Frisch 
in 1946, and still has much to say about 
politics in today’s world. What sort of emperor 
would delight in the completion of a protective 
wall reaching from New York to Berlin? 
Though the question may not be answered 
directly, the audience will experience an 
unpredictable theater event bringing together 
literary characters with real life historical 
figures. Time: 8pm, Sat; 2pm Sun 
Cost: $25 • theGROUPrep.com  

Thru Mar 31
Aladdin
@The Pantages Theater
Disney’s Tony-winning musical is  one of 
Broadway’s finest family shows, and now it 
heads out on its first ever North American 
tour. Based on the beloved movie, Aladdin 
follows our plucky hero as he tries...
Time: 8pm M-F; 2pm/8pm; 1pm/7pm,  
Sat; 1pm/6:30pm Sun • Cost: $68-608 
hollywoodpantages.com

[EVENTS]

FEBRAURY

Closet full of emotional baggage?

STOP SUBCONSCIOUSLY HOLDING 
YOURSELF IN THE PAST. HONOR YOUR 

PAST AND PRESERVE MEMORIES WHILE 
ALSO LETTING GO OF CLUTTER.

(424) 302-7972
kristin@closettherapynow.com

www.closettherapynow.com

15301 VENTURA BLVD

 LOS ANGELES

818.784.1694

R E S E R VAT I O N S
O N L I N E  O R D E R I N G

PFCHANGS.COM
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HOME IMPROVEMENT

One of the benefits of solid hardwood flooring is that it can 
be refinished multiple times before it needs to be replaced. 
Depending on the level of traffic your floor gets, it may last 

7-20 years before refinishing becomes a necessity. The average age 
for refinishing is 12 years.

Refinishing can be a DIY project for handy homeowners, but here 
are plenty of pros around too who can restore your floors to their 
original beauty or give them a different finish if you’d prefer.

Solid hardwood floors are quite tough, and new finishes add to their 
ability to withstand scratches, dents, and spills. However, they are 
not indestructible, and there are some things you should keep in 
mind when planning for solid hardwood flooring maintenance and 
care. A little TLC goes a long way with wood flooring.  

Taking Care of Scratches:
Your hardwood floors will get scratches in the protective finish, and 
that is to be expected. Most won’t be visible. Putting on a new top 
coat after 3-4 years can rejuvenate the luster of the floor.

For deeper scratches that are visible, you’ve got several options: 
• Use a cotton swab to apply stain to the scratch.

• Use a scratch kit from the wood manufacturer.

• Use a magic marker of similar color for very small scratches.

• Use a wax stick of the same color as the stain.

•  If your floor is not prefinished, 
you may be able to sand out 
scratches and reapply the finish.

Maintenance and Care 
Q&A:
Q: What cleaning options are bad 
for floors?

A: DO NOT use a steam cleaner 
on hardwood flooring. The 
cleaner will force moisture into 
the cracks and crevices, and that 
is the best way to destroy solid 
wood flooring. Water and vinegar 
have been used for a century or 
more, but it is not recommended 
for today’s floors. Avoid 
ammonia cleaners too. Do not use 
wax on floors with polyurethane 

finishes because they will dull the finish.

Q: Can juice stains be removed from hardwood floors?

A: If the stain has penetrated into the wood, it will be impossible 
to remove without sanding. The good news is that most of today’s 
prefinished hardwood floors stand up to juice, wine, and oil quite 
well. Clean up any spills as soon as they occur.

Q: What should you do if your hardwood floor gets really wet?

A: If the floor gets a good soaking from a pipe leaking or something 
similar, don’t panic. Soak up all the water you can as quickly as 
possible. Use absorbent towels for the purpose. Then, place a fan so 
that it moves air directly over the floor. When it’s summer, turn up 
the air conditioner since ACs are wonderful dehumidifiers.

Q: Can you mop hardwood floors?

A: Yes, but do not make the mop overly wet. Wring it our 
completely so the mop is just damp, use the mop to clean the floor 
and the slight dampness with take up the dust.

For more information on purchasing and maintaining 
your hardwood floors, contact Danny Golden by calling 
818-301-5344 or visitingsimplefloors.com.

Publication: BVM; Bleed: none; Trim: 7.5"W x 5"H; Live: 7" x 4.5"

Aesthetic High Quality Porcelain Restoration
with Master Craftsmanship

www.HealthySmilesDentalOffice.com  | 818.788.3168
14622 Ventura Blvd. #202  |  Sherman Oaks, CA 91403
COSMETIC | RESTORATIVE | ORTHODONTICS | RECONSTRUCTIVE | FAMILY DENTISTRY | IMPLANTS | ROOT CANALS 

www.HealthySmilesDentalOffice.com  | 818.788.3168
14622 Ventura Blvd. #202  | Sherman Oaks, CA 91403
COSMETIC | RESTORATIVE | ORTHODONTICS | RECONSTRUCTIVE | FAMILY DENTISTRY | IMPLANTS | ROOT CANALS 

Smile Makeover by Dr. Cory Rabonza
Healthy Smiles Dental Office

Before After
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Healthy Smiles Dental Office
Smile Makeover by Dr. Cory Rabonza

Aesthetic High Quality Porcelain  
Restoration with  Master Craftsmanship

www.HealthySmilesDentalOffice.com
14622 Ventura Blvd. #202 | Sherman Oaks, CA 91403
COSMETIC | RESTORATIVE | ORTHODONTICS | RECONSTRUCTIVE | FAMILY DENTISTRY | IMPLANTS | ROOT CANALS

Before After

818.788.3168
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818.301.5344  
Ask for Danny

13020 Sherman Way
North Hollywood, CA 91605 www.simplefloors.com

Exotics, French Oak and more
Professional Quality Installation

Beautiful Showroom
Just Scratching the Surface
Submitted by Danny Golden, Owner, Simple Floors | Photos: Simple Floors

Caring for Your Hardwood Floors
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7651 Sepulveda Blvd.
Van Nuys, CA 91405

www.AldikHome.com
(818) 988-5970

Floralize Beautify your home with realistic silk fl owers, hand-crafted 
silk fl oral arrangements, or a custom-made silk tree!

You’re finally settling-in to the new year now that we’re a 
month in, but you realize that you still haven’t been able to 
start working towards your new year’s goals, or worse yet, 

you haven’t even mustered-up the time to set any goals to begin with 
for 2018. Let’s look at some ways you can help yourself set proper 
goals that are achievable so you can set yourself up for success!

You may have heard of the acronym SMART.  If not, I recommend 
you ingrain this acronym in your brain right now; it’s that important.  

SMART stands for:
S – Specific
M – Measurable
A – Attainable
R – Realistic
T – Time-Bound

•  A goal should be specific versus general in nature.  For example, 
a general health & fitness goal would be ‘to lose weight and get in 
shape.’ But that is very vague. Ask yourself more questions to help 
narrow down that goal to be more specific such as ‘to lose body fat 
so I feel better in a swimsuit this summer.’ That’s a very specific goal.

•  A goal should be measureable. Losing body fat is a very common 
goal, but how do you know you’re on track if you don’t take 
measurements starting from the beginning? The scale only says 
so much, and doesn’t differentiate body fat versus muscle mass. To 
make this goal measureable, you should find a fitness professional in 
your area and obtain a body fat assessment so you can measure and 
track your results as you continue on your health & fitness journey.

•  A goal should be attainable. In the case of losing body fat so you 
feel better in a swimsuit for summer, it’s best to understand that you 
will start to feel better about yourself as you lose body fat, and gain 
muscle mass over the next handful of months. Only so much body fat 
will be lost each month and it will continue as you keep progressing 
and working out both during and after summer as well.

•  A goal should be realistic. Healthy body fat loss commonly ranges 
from 0.5% - 2.0% per month. Having a goal of losing 15% body 
fat in two months is not very realistic. Instead, set your goal for 
something attainable such as 2.0% body fat per month until you lose 
the 15% body fat you desire.

•  A goal should be Time-Bound. Since you want to lose body fat so 
you feel better in a swimsuit this summer, you obviously have a 
goal date in mind…summer. Summer starts on June 20th. If you 
start working out now, 
you have five months 
to start feeling better in your 
body so you are confident 
to wear a swimsuit in 
June. Thereafter, you can 
continue working out to 
further progress your fat 
loss for about another 
three months to achieve that 
15% body fat loss goal you 
originally determined.

All in all, by using the 
SMART acronym, you can 
help yourself set proper 
health & fitness goals that 
are achievable so you set 
yourself up for success!

By Heather Binns, Fitness Expert / Best-Selling Author / Wellness Educator, Renov8 Fitness | Photos submitted by Renov8 Fitness

To set a personal plan for your fitness and nutritional goals, contact Heather 
Binns at 818-925-LIFE or Heather@Renov8.Fitness.

How To Set Proper Goals
At Renov8, we like setting goals, and actually helping our 
members achieve their goals. We’re passionate about it and 
pride ourselves on the fact that we build custom fitness/fat 
loss programs that our members stick to long-term. That’s 
a BIG thing…creating a workout plan that is challenging, but 
fun and motivating enough to stick with it.  

Our New Year, New 
You Challenge uses 
fat-loss driven workouts 
and nutrition programming 
designed to transform your 
body, your life, AND your 
lifestyle in only 6 weeks! 
We’ll give you a list of foods 
to eat and avoid so you’ll get 
maximum fat burn. It isn’t 
just about losing inches and 
weight. It’s about getting 
toned and defined in your 

arms, legs, and mid-section.  Here’s how it works:

•  The workouts take place at our facility in North Hollywood 
under the watchful eye of certified fitness coaches.

•  Every workout is designed to put you into the coveted 
“afterburn,” which is a state of having an elevated metabolism 
for well over 20 hours after you’ve worked out.  

•  To get the most out of this 6-week program, we’re going to 
give you a nutrition plan to follow to help you burn maximum 
amounts of fat.

…And as always, you’re going to have a ton of motivation and 
accountability.

HERE’S THE FUN PART...This six-week $2,500 GRAND 
PRIZE challenge starts on Wednesday, February 7th. You’re 
going to do this as a team, gathering your two closest friends, 
family members, and co-workers to compete together.  At the 
end of six weeks, you’ll have lost body fat, gained lean muscle, 
and your team will have a shot at the grand prize. There’s also 
an individual prize for the winning participant with the greatest 
percentage of change!

This is a really fun, motivating and high-energy program to help 
you look and feel AMAZING, that works for any fitness level.  
Reserve your spot at our FREE Kickoff Workshop for this 
special challenge by contacting us at   GetFit@Renov8.Fitness 
or calling 818-925-5433 today.

Kickoff Workshop February 1, 2018 @ 7:30pm
Renov8 Fitness
North Hollywood, CA
Challenge starts February 7th

Happy Birthday Sherman Oaks! 
It’s been a pleasure growing up with you.

Elite results with affordable private Pilates training for individuals and families. 

M
Sm

ith Lew
is Photography

GAZELLE PILATES

Convenient location & parking.  

4343 Van Nuys Blvd.
Sherman Oaks, CA 91403

GazellePilates.com 
Tel. 818-853-2715
Studio Hours:
Monday-Friday: 7am-7pm
Saturday: 8am-2pm

GazellePilates.com 
Tel. 818-853-2715

Renov8 Fitness Transformation Challenge
By Staff, Renov8 Fitness 



12 13SHERMAN OAKS SOUTHFEBRUARY 2018

Home Loans

1  An applicant must have, or open prior to closing, a checking or savings account with Bank of America. Applicants with 
an existing account with Merrill Edge®, Merrill Lynch® or U.S. Trust prior to application also satisfy this requirement. 
Medical professional (MD, DDS, DMD, OD, DPM, DO, residents, and students whose employment begins within 60 days 
of closing) must be actively practicing in their field of expertise. Those employed in research or as professors are not 
eligible. For qualified borrowers with excellent credit. PITIA (Principal, Interest, Taxes, Insurance, Assessments) reserves 
of 4-6 months are required, depending on loan amount. Other restrictions apply.

2  Minimum down payment requirements vary by property type and location; ask for details.
3  If applicant’s employment does not commence until after closing, sufficient reserves to handle all debt obligations 

between closing and employment start date + 30 days must be verified. 
4  Additional documentation is required.

THIS INFORMATION IS NOT INTENDED OR AUTHORIZED FOR CONSUMER DISTRIBUTION.  
Credit and collateral are subject to approval. Terms and conditions apply. This is not a commitment to lend.  
Programs, rates, terms and conditions are subject to change without notice. Bank of America, N.A., Member FDIC. 

 Equal Housing Lender. ©2017 Bank of America Corporation. AR6LV3WT 00-62-2359 04-2017
 Protect your personal information before recycling this document.

The Doctor Loan is designed to meet the  

unique needs of medical residents or licensed, 

practicing doctors, dentists or other eligible  

medical professionals.1 

Benefits of the Doctor Loan include:

•     Low down payments. As little as 5% down on 

mortgages up to $1 million and 10% down on mortgages 

up to $1.5 million.² 

•     Delayed job start. New position can start up to  

60 days after closing.³ 

•    Flexible options. Student loan debt may be excluded 

from the total debt calculation.⁴

•    Choice of loan types. We offer both fixed- and  

adjustable-rate loans.

Call today to learn how together, we can give your clients 

the information and guidance they need for a positive home 

loan experience — every step of the way.

If you’re working 

with homebuyers 

who are medical 

professionals,  

I’d like to help.

Ask about our home
financing program for
medical professionals

310-279-6287 |  dlewin@bestversionmedia.com
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We help businesses target and 
penetrate the most affluent buyers 
in the marketplace with a positive, 
relevant, and family-friendly 
magazine. E

IS YOUR MARKETING
ON TARGET?

FOR DETAILS CONTACT: 

Daniel Lewin
310-279-6287 |  dlewin@bestversionmedia.com
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Considered one of the best places 
to work in North America, Best 
Version Media, is looking for 
Ad Sales/Account Executives in 
micro-targeted areas. Come join 
one of the fastest growing Media 
Companies in the U.S. and Canada.

IS YOUR MARKETING
ON TARGET? F I R S T  T I M E  C L I E N T  O F F E R

FOR2 1
PAY  F O R  O N E  E X E C U T I V E 

S T Y L E  H A I R C U T  &  T H E 
S E C O N D  H A I R C U T 

— I s  F R E E ! —
Value of $49.00

Men’s Executive Style 
Haircut includes: 
A 5-minute neck & 
shoulder massage, 
cut, scalp cleansing, 
conditioner & hot 
towel finish.

4550 Van Nuys Blvd, Unit F |  Sherman Oaks, CA |  (818) 928-3001

JANE, A LEADER, NOT A FOLLOWER

In the wake of frustration that many people have with social 
media, Myopolis™ could be changing the face of social 
media. A well-publicized study released last April (Harvard 
Business Review April 10, 2017) concluded that depression 
may be linked to social media usage. According to a recent 
article from CNBC, Facebook admitted usage could be bad 
for you. The harm stems from reading posts versus interacting 
with others, which can positively impact your mood.

Anyone who used social media during the last election can 
attest to the tiring intensity of the political posts. It becomes 
very uncomfortable when you face the choice of either 
“unfriending” your relatives and co-workers or building 
frustration by reading their divisive opinions.

Myopolis™ cracked that code by adding filters to each 
topic. This allows you to keep your family and co-workers 
while dumping their politics (or cat videos for that matter). 
There are twenty-some filters, including topics such as 
sports, news, fashion, real estate, and so forth. Additionally, 
Myopolis™ gives local influencers a powerful platform by 
ranking the top leaders in each of the categories. The 
category leaders can increase their influence beyond their 
own towns and into the state and national levels.

The map view allows users to see Pings (posts) from their 
own Private Citizens (friends) and the people who they have 
Citizenships with (people they follow). If you’ve ever wanted 
to be known as the leader in sports, fashion, real estate or 
news, now’s your chance.

Myopolis™ is a unique and useful social media platform that 
restores the peace and creates an environment where you’re 
in control of what you see and read.

Is Myopolis™ Changing the  
Face of Social Media?

Download the free app in Google Play and the App Store

NEED MANAGERS  
APPROVAL ON THIS ONE
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Kylie R. Sharfner
Agent
New York Life Insurance Company
CA Ins Lic #0J16398
(818) 662-7505  
Cel: (323) 839-6205
Krmason@ft.newyorklife.com

“One of the coolest small businesses in LA” - Business Insider
“One of the ways LA is getting more awesome” - Forbes.com

“By far one of the most creative ideas in LA” - Thrillist 

www.MysteryTrip.co
Also available for corporate events, fundraisers and charity events!

Your Neighborhood Expert

Auto • Home • Life • Business

CA Lic: 0D50076

Terri Yadegar 
Insurance Agent

4523 Van Nuys Blvd. #201
Sherman Oaks, CA 91403
tyadegar@farmersagent.com
www.farmersagent.com/tyadegar
www.facebook.com/terriyadegar

Bus:  818-907-6080 
888-990-9228

Fax: 818-907-6082

COMMUNITY CARES

“Enjoying our beaches.” That statement is likely a part of 
nearly every conversation that begins with, “What do you 
like about living in Los Angeles?” Our beaches are our 

meeting place, as well as a place where families can spend the day 
together, or where surfers can spend some quality time alone with the 
waves. It’s a part of our daily lives, whether we are simply glancing at 
it on our commute to work or breathing in the salty air from a blanket 
on the sand. It can be easy to take for granted the majestic beauty of 
our beaches, but we shouldn’t. 

Thirty years ago, a group of Southern California surfers created The 
Surfrider Foundation to protect our rights and access to these beaches, 

as well as help ensure there is clean water and healthy oceans for 
generations to come.

It began as a protest. Malibu was being threatened by environmental 
pollution and land development, so local surfers took action. What 
started as just a small group of surfers has now grown into more than 
80 chapters and 50 youth groups nationwide, all sharing the same 
mission as the original group of surfers.

There are five key areas in which The Surfrider Foundation focuses 
its efforts: beach access, clean water, ocean protection, coastal 
preservation and plastic pollution. Their philosophy is that our beaches 
should be clean and accessible for everyone to enjoy and their mission 
is to ensure that happens. They do that in several different ways. 

One way is through the Blue Water Task Force, a volunteer program 
that tests bacteria levels in our ocean water throughout the year. This 
program also educates the community through identifying problems 
and increasing public awareness.

By Sarah Stokes

The Surfrider Foundation: 
Champions of Surf and Sand

Rise Above Plastics is a program that seeks to reduce the detrimental 
effects plastics have on our marine environment. Did you know 
that the majority of the plastic ever created still exists in some shape 
or form? In fact, plastic is not biodegradable. Rise Above Plastics 
educates and provides information on how you can reduce your 
“plastic footprint.”

Ocean Friendly Gardens is a program that educates and provides 
hands-on training to homeowners as well as landscape professionals. 
Its goal is to reduce the ocean pollution that comes from water runoff 
in our streets and storm drains. 

Surfers can become “citizen scientists” through Smartfin, another 
Surfrider Foundation program devised and launched by surfers in 
May 2017. By collecting data on our changing ocean chemistry 
through a surfboard fin with sensors, surfers in Southern California 
contribute valuable data while connecting them to their communities 
in a meaningful way.  

The Surfrider Foundation also organizes beach cleanup days 
throughout the country, stretching from Hawaii to the West Coast, 
and from our East Coast to Puerto Rico. To date, more than 86,000 
pounds of trash has been removed from our beaches. In addition, they 
also have an Ocean Friendly Restaurant program, where restaurants 
earn that distinction by adhering to specific guidelines.

Through their growing local chapters and youth groups, passionate 
people (and not just surfers) are able to bring together their time, 
knowledge and passion to a cause that benefits us all. 

For more information on how you can get involved, or to learn more 
about how The Surfrider Foundation is making a difference, go to 
www.surfrider.org.
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Painless, Non-Surgical 
Non-Melanoma Skin 
Cancer Treatment
• No downtime
• Excellent clinical & cosmetic results1 
• Precise targeting
• No pain, anesthesia, or stitching
• No scarring
• No need for post-treatment 

reconstructive surgeries

Call 833-887-0706 to learn more about skin eBx

1. A Bhatnagar, et al. High-dose Rate Electronic Brachytherapy: A Nonsurgical Treatment Alternative for Nonmelanoma Skin 
Cancer. The Journal of Clinical and Aesthetic Dermatology; Nov. 2016; Vol. 9; No.11: 16-22

2. Dr. Sadeghani is an independent physician and not affi  liated with Dr. Lin and Advanced Dermatology and Skin Cancer Institute.

15477 Ventura Blvd, Suite 100, Sherman Oaks, CA 91403

Michael Lin, MD, Board-Certifi ed Dermatologist
Khosro Sadeghani, MD2

We speak Spanish and Farsi

Chelsea Robinson CalBRE License #01927742

“Chelsea is that person that’ll 
GET IT DONE and DONE WELL”            

-Lei L. (Buyer) 

“No matter how high your expectations, you 
won’t be disappointed with Chelsea.” 
                                               – Steven G. (Seller)

Are you ready to buy or sell your home? Don’t wait, get in touch with me today!


