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DEAR RESIDENTS
October is here! There’s nothing to be scared 
of, except the spooky clutter you may have 
scattered around the house and the prospect 
of readying your home for the first major 
holiday of the season. Don’t worry—we 
have you covered with suggestions and 
inspiration from decluttering expert Kristin Muckley of Closet Therapy 
and our expert designer Bre Hance of InHance Interiors.
We also have inspiration from our cover family, the Irvings, who once 
again prove that the family that talks together keeps it together. The 
women of the household, Anel and Annik, offer valuable suggestions 
about how to keep older kids and teens in tune with their emotions and 
arming them with strategies to take on the boogiemen of their teen years.
Also, as trick-or-treat time is here, we may have some tricks up our sleeve 
for some fun seasonal treats…or ways to keep the pounds from sneaking 
up behind you.

Elyse Glickman | Content Coordinator

OCTOBER 2018

STUDIO CITYSouth

Elyse Glickman

Any content, resident submissions, guest columns, advertisements and advertorials are not necessarily endorsed by or represent the views of Best Version Media (BVM) or any 
municipality, homeowners associations, businesses or organizations that this publication serves. BVM is not responsible for the reliability, suitability or timeliness of any content 
submitted. All content submitted is done so at the sole discretion of the submitting party. © 2018 Best Version Media. All rights reserved.
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To learn more about becoming an Anchor Expert,  
contact Daniel Lewin at dlewin@bestversionmedia.com 

or 310-279-6287

Local businesses build community.  
Please support our South of the Blvd 

magazine advertisers. Thanks!

Submit resumé to tyler@bestversionmedia.com

www.BestVersionMedia.com

Want to be the Publisher  
of this magazine?

Best Version Media is one of the top ten fastest-growing private media companies in North America. 

glassdoor

The Publisher role is a premier opportunity for 
business professionals who are looking for a 
place to exercise influence in the community 
and share their talent.

• Expert training is provided 

• Work with local business owners 

• Create your own schedule while  
owning your own business 

• Unlimited income potential with the  
highest incomes in the industry 

Because of our rapid growth with over  
600 Magazines in North America, you have  
the chance to be a local leader. We put the  
power to lead into local hands. Apply today.
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Bringing in the chilly season in home 
accessories can be challenging. Many 
of us strive for light, bright, and airy 

homes. However, typical fall and winter décor 
contradict that light feeling our minds and 
souls crave. We tend to hibernate in those cold 
months, especially when the mercury drops. 
Hibernating and snuggling, however, don’t 
have to equate to dark and closed-in spaces. 
Moreover, the holiday season does not need 
to be marked by kitschy, over-the-top holiday 
décor you’d find at a discount store.

In maintaining your home’s elegance, 
openness, and light, we have a few tips that 
subtly usher in the fall. The first tip, regardless 
of color scheme, is to load up on accessories 
with texture. With the temperature dropping, 
you want to lead the mind to cozy comforts of 
the season. Layer some throw blankets, ideally 
with thick weaves. Blankets with oversized 
cable knit motifs, or luxurious cashmere or 
chunky wool all fit the bill. You also want to 
add some very textural throw pillows, like faux 
fur and other fuzzy materials. These textural 
accents can be layered in living spaces and 
in bedrooms—anywhere you’d like to exude 
coziness and comfort.

Adding metallic accents will also bring in the 
fall and winter season. Gold, rose gold, or 
silver tones will all bring in that extra sparkle 
needed to balance out the textural pieces, 
ensuring your decor won’t get too cabin-like. 
These metallic pieces can be simple decorative 
objects on the coffee table, like a gold 
paperweight or a small sculpture. Perhaps a throw pillow with metal 
studs or a big copper vase will add extra light and visual interest.

Bringing in those wonderful spice scents of the season is also important. 
In a fairy tale world, you’d be cooking cranberry sauce or hot cider 
every day, filling your home with delicious aromas. But the more 

realistic, less messy shortcut is buying 
fragrances. A few diffusers and candles 
scented with cinnamon, nutmeg, and 
clove fill will your home with fall 
ambiance. You can also take a decorative 
bowl and fill it with pinecones closer to 
December. After Thanksgiving, you can 
bring in scents like pine and gingerbread 
to ring in the holiday season.

Natural elements are critical in the colder 
months, but it’s easy to lose sight of their 
importance. Trendy monstera and palm 
leaves are perfect for the summer, but for 
the cold months, eucalyptus and olive 
branches are more appropriate. Group 
these branches in tall, decorative vases or 
glass jars. Wood tones, though necessary 
all year round, are of more importance 
in the colder months. When it’s cold 
outside, your home should exude as much 
visual (and literal) warmth as possible. 
Wood flooring, wood furniture, and even 
little branches and exposed wood home 
accessories (vessels, bookends, kitchen 
utensils) help communicate that warmth.

If it doesn’t clash with your home’s  
color scheme, splashes of orange tones 
(even muted pumpkin hues) can go a  
long way. If you prefer not invest in a  
few fall-colored throw pillows, literal 
harvest vegetables can do the trick.  
Group together some squash, pumpkins, 
maple leaves, or whatever you can find  
at your local farmers market. Arrange  

the grouping on your dining table, kitchen island, credenza, console,  
or coffee table. Now, go ahead and grab that pumpkin spice latte and  
get cozy!

For more information on InHance interiors and its home design services, 
visit inhanceinteriors.com or call (480) 620-1183.

By Bre Hance, designer and founder of InHance Interiors| Photos provided by InHance Interiors

By Vicki Nusbaum

Seasonal Hues News: Accessorizing for Fall

Y O U R  N E I G H B O R H O O D  D E S I G N E R
The one stop solution for all your design, construction and furnishing 
needs. Whether it’s remodeling or new construction, styling a room  

or furnishing an entire house, we’re here to help! 

CALL TODAY FOR A FREE CONSULTATION
(323) 538-5912 | www.inhanceinteriors.comEmail: ecrowther@farmersagent.com • vangie887@vbcrowtheinsurance.com

Website: www.farmersagent.com/ecrowther • Fax: 818-558-3657

If you’re paying too much for 
insurance we need to talk

For Free Quotes Please Call:
1-818-558-7912

Auto, Home, Life, Business 
Health & Investments

Vangie Crowther
CA Lic. 0C61432
NV Lic. 188796

Sunday | October 21 | 2018
Ventura Blvd – Kester & Van Nuys

10AM-6PM
Carnival • Car Show • Food Trucks 

Live Music • Cocktail Lounge

FREE ADMISSION
www.ShermanOaksStreetFair.org

On Sunday, October 21, from 10am to 6pm, 100,000 are 
expected to attend the largest seasonal public event in the 
San Fernando Valley. 
The Sherman Oaks Street Fair started as a modest arts 
and crafts show in 1991. The 2018 edition of the Sherman 
Oaks Chamber Street Fair celebrates its 27th anniversary 
of this family friendly and culturally diverse weekend 
event. Located on Ventura Blvd. between Van Nuys Blvd. 
and Kester Ave., the fair is a free celebration of Southern 
California’s heritage and culture 
Executive Director Vicki Nussbaum says, “We’re lucky 
to have the continued support of the Sherman Oaks 
community. Individuals, families, schools, and companies 

turn-out year after year for the Street Fair. The 2017 fair 
was our greatest success yet, and we’re confident that 
2018 will exceed expectations.” 
The fair stretches over nine blocks and features over 250 
vendors displays and exhibits, food trucks, and an outdoor 
craft beer & cocktail garden in front of the main stage. 
Major attractions include a Classic Car and Hot Rod 
Show, a Carnival & Fun Zone, a Community Performing 
Arts Stage with talent from over 15 local schools, a Pet 
Zone, a Video Game Truck and a Main Stage with live 
bands throughout the day.
Contact: Vicki Nussbaum, Executive Director
vicki@shermanoakschamber.org, (818) 906-1951
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“Our neighborhood, to me, is the perfect blend of Westside and  
Valley,” says Anél Irving, 50, reflecting on the place that for nearly 20 
years has been so conducive to her children’s personal growth (Annik 
Lynn Irving, 20, and Richard Liam Irving, 18) and the professional 
lives of her and husband Robert, 51.

“It’s so verdant and tree-rich, and there are families with pets and 
bicyclists everywhere on sidewalks. We are close to Ventura Boulevard 
with its trendy gastropubs, upscale grocery stores, movie theaters, won-
derful schools, and parks. The community and neighbors are friendly, 
but also know when to stand up for what they believe in and roll up 
their sleeves: recently there has been a lot of activity from the commu-
nity to help ensure less traffic on our tiny neighborhood streets.”

Anél, in fact, dedicates her time and energy to empowering others to 
speak their truth—especially kids and teens—and channel their own 
inner strength to stave off depression and anxiety. Most recently she 
and Annik teamed up to create Parentteentalks.org, designed to help 
parents and kids communicating effectively so they can work through 
the stresses and problems of adolescence as they arise.

“Our kids are under so much more pressure than the previous gener-
ation: socially, emotionally and educationally, and we are desperately 
in need of more empathy and understanding,” says Anél. “(In response 
to a crisis with one of Annik’s classmates), I started training as a Vol-
unteer Crisis Counselor with Crisis Text Line to a become soothing, 
non-judgmental lifeline teens in distress can reach out to. I learned 
valuable lifesaving skills to de-escalate someone from a point of crisis 
to a calmer, cooler state of mind.”

After three years of working in crisis intervention and texting with 
roughly 700 people in distress (so far), the idea surfaced between Anél 
and Annik to create a mother/daughter-authored website for parents, 
passing on lifesaving conversation and coping techniques essential in 
helping families decode warning signals and verbal cues from their 
distressed teens. Content includes teen-centric topics, tips for parents 
to improve conversations with their teens, and appropriate and effec-

By Elyse Glickman | Photos By Maxx & Me Photography

tive ways to deal with everything from breakups to upsetting current 
events in the news. The website also features guest contributors, a list 
of referrals for any kind of issue that parents or teens might be dealing 
with, and a “Share Your Story” section.

“My friendship and closeness with my mom has blossomed with 
our collaboration to help other families struggling with teenage-typi-
cal psychological issues,” says Annik. “Ever since I decided to pursue 
a psychology major, it has been my goal to help others come to the 
same realizations faster than I did: that breakdowns are okay, hard 
emotions are normal and valid, healthy coping is easier than it seems, 
and life goes on despite it all. My role in the creation of Parentteen-
talks.org was primarily as the web designer, though my mom and I 
quickly realized that my own personal struggles and academic knowl-
edge on mental health and wellness could make me a beneficial con-
tributor and representative of the teen’s perspective.”   

Through web analytics, the Irvings learned recently that Parent-
teentalks.org has been accessed across the globe, reaching places as 
far as Saudi Arabia, Hungary, Papua New Guinea, Pakistan, and Swe-
den. It accentuates the Irving family’s philosophy of being “global cit-
izens.” For example, the members of this global family are polyglots, 
speaking three or more languages (five in total between them).

“We are a super busy family,” Anél assesses. “In addition to my 
professional pursuits, I teach a beginner level dance class once a week 
at the Tango Room (Wednesdays at 10:15 a.m.--please join us!). Rob-
ert works crazy hours and travels the world frequently (most recently 
he has been to India, Argentina, Malaysia, Thailand, Poland, Lithu-
ania, Latvia, and London). In his free time, he likes to go running 
or hiking with our dogs, gardening, and keeping up with his favorite 
Manchester United soccer matches and South African rugby games.”

Robert is a chartered accountant and an audit partner at a “Big 
5” accounting firm in Los Angeles. In Los Angeles, Anél’s career 

Making All Feel at Home…and at Ease

ANEL &  
ANNIK  
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Elements of a Good Business Partnership
Like a bundle of sticks, good business partners support  

each other and are less likely to crack under strain together 
than on their own. In fact, companies with multiple 

owners have a stronger chance of surviving their first five years 
than sole proprietorships.

However, sole proprietorships are more common than 
partnerships, making up more than 70 percent of all businesses. 
That’s because trustworthy partners are hard to find. Here are 
some elements that good business partnerships require:

1. A shared vision
Business partnerships need a shared vision. If there are 
differences in vision, make an honest effort to find compromise. 
If you want to start a restaurant, and your partner envisions a 
French fine dining experience while you want a casual American 
bistro, you are going to be disagreeing over everything,from 
pricing and marketing to hiring and décor.

2. Compatible strengths
Different people bring different skills and personalities to a 
business. There is no stronger glue to hold a business partnership 
together than when partners need and rely on each other’s 
abilities. Suppose one person is great at accounting and inventory 
management, and another is a natural at sales and marketing. 
Each is free to focus on what they are good at and can appreciate 
that their partner will pick up the slack in the areas where they 
are weak.

3. Defined roles and limitations
Before going into business, outline who will be responsible 
for what. Agree which issues needconsensus and which do 
not. Having this understanding upfront will help resolve future 
disagreements. Outlining the limits of each person’s role not only 
avoids conflict, it also identifies where you need to hire outside 
expertise to fulfill a skill gap in your partnership.

4. A conflict resolution strategy
Conflict is bound to arise even if the fundamentals of your 
partnership are strong. Set up a routine for resolving conflicts. 
Start with a schedule for frequent communication between 
partners. Allow each person to discuss issues without judgment. 
If compromise is still difficult after discussion, it helps to have 
someone who can be a neutral arbiter, such as a trusted employee 
or consultant.

5. A goal-setting system
Create a system to set individual goals as well as business goals. 
Regularly meet together and set your goals, the steps needed 
to achieve them, who needs to take the next action, and the 
expected date of completion.

6. An exit strategy
It’s often easier to get into business with a partner than to exit 
when it isn’t working out. Create a buy-sell agreement at the start 
of your business relationship. This should outline how you exit 
the business and create a fair valuation system to pay the exiting 
owner. Neither the selling partner nor the buying partner want to 
feel taken advantage of during an ownership transition.

Provided by Dennis F Rose, CPA/PFS Dennis F. Rose & Associates

evolved from staff writer at “Buzz” magazine, and translator and  
language teacher, to her work with her website, her crisis counseling 
and volunteer work as a School Docent at the Getty Museum. In her 
“free time”, she runs an ETSY store, Ma Maison Provençale, specializ-
ing in her handcrafted, French-country inspired home decor.

Annik went to Campbell Hall Elementary School and then attended 
middle school and high school at Harvard Westlake. At UCSB, where 
she will be a Junior in the Fall, she is involved in several extra-cur-
ricular endeavors, including Mental Health and Wellness chair of her  
co-ed/pre-med fraternity and a research assistant on a neuroscience 
study. She also tutors chemistry and creates websites in her spare time. 
Her life-long goal is to continue her studies into Medical School and 
specialize in Emergency Room Medicine.

Richard, meanwhile, tested out of traditional high school and is now 
at Los Angeles Valley College majoring in Political Science with a mi-
nor in Philosophy. He volunteers part-time as an intern for Senator Bob 
Hertzberg and is an active member of the YMCA’s Youth Government 
program. For fun, he organizes (and participates in) Magic the Gath-
ering Card Tournaments: an intricate, complicated Fantasy card game.

“It’s like chess, except there are about 20,000 pieces and you don’t 
know which ones your opponents have,” Richard explains. “It’s a 
chance for me to socialize with fellow nerds.”  

Two large fluffy, extreme shedding, bi-color-eyed dogs, Roxy, 6, and 
Bowie, 3, complete the family and keep them on their toes. “They are 
like children,” says Anél. “Bowie likes to eat whole sofa seat cushions 
and matching throw pillows (zippers, feathers, and all) if we dare leave 
them to their own devices. Roxy, who is snow white, likes to rebel by 
rolling in anything muddy or smelly she can find in the backyard.”

The Irvings adore travel, especially as the parents hail from South Af-
rica and lived in Amsterdam for two years before moving to the United 
States. From infancy forward, Annik and Richard have been fortunate 
to crisscross the globe and have deepened their own roots as “world 
citizens,” experiencing such rare joys as playing with 9-week-old lion 
cubs, petting cheetahs, and walking hand-in-trunk with elephants.

“My parents are still in South Africa and my sister lives in Luxem-
bourg with her family,” says Anél. “We frequently visit both continents 
and explore as much as we can when we are there. This summer, we’re 
headed to Namibia to go on safari and visit my uncle’s farm, which is 
focused on breeding and protecting black rhino. We will hopefully get 
our hands dirty and help feed baby rhinos.” 

Do you know a neighbor who has a story to share? Nominate your 
neighbor to be featured in one of our upcoming issues. Contact us at 
eglickman@bestversionmedia.com.

EXPERT CONTRIBUTOR
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6/30/16
Mention Studio  
City Neighbors

WED. OCT. 3
Boy George & The Culture Club
@The Greek Theater, Los Angeles
It’s time to dive into some 80s culture with 
the groundbreaking (and just plain fun) 
Boy George and his mates. The B-52s and 
Tom Bailey of the Thompson Twins start 
the party with their numerous hits. This 
lineup promises an all-ages show with 
upbeat music and dancing.  
Time: 5:30pm (show starts at 7) 
Cost: $59-$499 lagreektheatre.com

SAT. OCT. 6
The Eagle Rock Music Festival
@Colorado Boulevard and Eagle Rock 
Boulevard. If you missed Arroyo Seco, 
or any of the other big summer music 
festivals, here’s your chance to jam, eat, 
drink, and be merry. This community street 
festival has something for every member 
of the family, showcasing a variety of 
innovative, multicultural, and local music 
on seven stages as well as vendors, food 
trucks, and more. Time: 10am-5pm 
Cost: donation • eaglerockmusicfestival.org

SAT. OCT. 6
To Dad With Love: A Tribute to Buddy 
Ebsen
@Theater West, 3333 Cahuenga 
Boulevard, Los Angeles
Kiki Ebsen was in kindergarten when her 
father, Buddy Ebsen, began portraying 
Jed Clampett, the plain-spoken patriarch 
of T.V. classic “The Beverly Hillbillies,” 
and came of age during the years he 
portrayed private eye detective Barnaby 
Jones. Ebsen recalls these career 
highlights and her warm relationship with 
him, as well as his other talents as a 
songwriter, watercolor artist, an author of 
fiction and nonfiction, and a distinguished 
competitive sailor in his spare time. The 
Friday performance is a fund-raiser for 
nonprofit Theatre West, the internationally 
acclaimed oldest continually operating 
theatre company in Los Angeles.  
Time: 7pm • Cost: $25 • theaterwest.org

SAT. OCT. 20-SUN. OCT. 21
The Beverly Hills Art Show
@Beverly Gardens Park, Beverly Hills

Enjoy the perfect early fall outing, 
showcasing fine art from 245 juried 
artists from around the U.S. running the 
gamut from painting and sculpture to 
mixed media, jewelry, photography, and 
ceramics. The popular event also features 
with live entertainment, a children’s area, 
food trucks, and a beer & wine garden. • 
Time: 10am-5pm • Cost: free
beverlyhills.org/exploring/
beverlyhillsartshow

SUN. OCT. 21
The Sherman Oaks Street Fair
@Ventura Blvd., Downtown Sherman 
Oaks. The biggest neighborhood block 
party--brought to you by the Sherman 
Oaks Chamber of Commerce--features 
250 vendors, food booths, a bar, carnival 
rides, a pet expo, and classic cars 
covering nine blocks of Ventura Boulevard. 
Live performances include Hit Me ‘90s, 
country band Gold Rush, the soulful BLVD 
West, and Groove Martini.  
Time: 10am-6pm • Cost: Free 
shermanoaksstreetfair.org

HALLOWEEN THRILLS
OCT 12, 13 & 19
Haunted Adventure
@Stough Canyon Nature Center, Burbank
Enjoy the fall weather, refreshments, and 
activities at the park while you wait for your 
20-minute Haunted Adventure. The walk 
is peppered with intimidating and spooky 
costumed actors at the Starlight Bowl. 
Family-friendly frights for ages 6 and up.  
Time: Check website • Cost: free 
burbankca.gov/departments/parks-and-
recreation/recreation/stough-canyon-
nature-center/haunted-adventure

OCT 21, 22, 28, 29 & 31
Rotten Apple Haunted Maze
@907 N. California Street, Burbank.  
This homespun horror fest began as a 
child’s birthday party and has grown to 
become an experience thousands of your 
neighbors look forward to attending each 
year. The local institution is designed and 
built by all the members of the Meyer 
family, along with as a group of Halloween 
enthusiasts who volunteer their time, 

construction, and acting skills. Donations 
for admissions go to various local charities 
in need. 
Time: 7-10pm • Cost: Donation 
rottenapple907.com

OCT 12-21
The Backwoods Maze
@1912 N. Pepper Street, Burbank
This homemade spooky spectacular draws 
lines every year, so be sure to sign into 
the Backwoods Maze’s Facebook page. 
This supremely scary maze is decked 
out with props and detailed monsters in a 
“transformed” private home.  
Time: Check website • Cost: free
facebook.com/TheBackwoodsMaze 

SEPT 29- OCT 31
Los Angeles Haunted Hayride/Secret 
Society
@Griffith Park/Old Zoo Area, Glendale
The annual Griffith Park tradition is back 
with its fierce flatbed trailer and haunted 
mazes. This journey into the unknown will, 
as always, including stops where visitors 
can get off the wagon to be face to face 
with thrills, chills, and monsters past and 
present.  
Time: 7-10:30 p.m. Sundays & Oct. 
14, 18, 24, 25, and 31; 7pm-12am 
Fri & Sat • Cost: $25.99-104.99 • 
losangeleshauntedhayride.com

SELECT NIGHTS THRU NOV. 3 
Halloween Horror Nights
@Universal Studios Hollywood
When it comes to scary stuff, the hits keep 
coming at Universal Studios! This year, the 
2018 edition of the killer tribute to cinema’s 
and television’s greatest thrills will include 
encounters with scary beings from The 
First Purge, surprises from the creatures 
of Trick ‘r Treat, and a maze into the 
“Upside Down” fromStranger Things, and 
more. Expect the best of creatures brought 
terrifyingly to life through Hollywood movie 
studio magic.  
Time: 7:00 • Cost: $67-$350  
halloweenhorrornights.com

OCTOBER
[EVENTS]

ONGOING
FRIDAYS.THRU OCT 12
Martians
@The Whitefire Theater, 13500 Ventura 
Blvd, Sherman Oaks. Get inside the mind 
of visionary science fiction legend Ray 
Bradbury by way of his interviews, essays, 
and videos of him discussing how to write, 
his worldview, and how to write and tell 
a good story. His creative process and 
progressive view of the world is captured 
through the retelling of four stories 
(“Strawberry Window,” “The Messiah,” 
“The Blue Bottle,” and “Night Call, Collect”) 
that ponder the vicissitudes of the human 
condition and stir conversation. 
Time: 7pm • Cost: $25  
Whitefiretheater.com

SATURDAYS THRU JANUARY 2019
Storybook Theater’s Snow White and the 
Seven Dwarfs
@Theater West, 3333 Cahuenga 
Boulevard, Los Angeles. Hi Ho, Hi Ho, 
it’s a return to a favorite fairy tale we go! 
The classic story of a winsome heroine, 
a fearless prince, a malevolent wicked 
queen, a poisoned apple, and some small, 
hard-working friends with a big hearts 
return in top form, as only Storybook 

Theater can do it.  
Time: 2pm • Cost: Adults $15; kids $12 • 
theaterwest.org

THRU FEB 3, 2019
Art of Three Faiths: A Torah, a Bible, and 
a Qur’an
@J. Paul Getty Museum, 1200 Getty 
Center Drive., Los Angeles. Practitioners of 
Judaism, Christianity, and Islam have been 
called people of the book for their shared 
belief in the importance of the divine 
word. A recent acquisition of a remarkable 
medieval Torah allows the Getty for the 
first time to represent the three faiths 
through their sacred books. The display 
showcases three manuscripts, each 
rendered in glowing 
gold and luminous 
colors on parchment: 
a ninth-century North 
African Qur’an, a 
fifteenth-century 
Christian Bible, and a 
rare thirteenth-century 
Torah from Northern 
Europe. 
Time:Mon-Thurs 
10am–5:30pm; Fri-Sat, 
10am–9pm • Cost: free 
(+$15 parking)
Getty.edu

FRIDAYS
Wine Down Fridays  
@Artisan Cheese and Wine, 12023 
Ventura Blvd., Studio City
Praise cheeses! While this shop’s samples 
and international selection of cheeses 
for sale has become the stuff of legend, 
Artisan Cheese and Wine does one better 
by adding LIVE JAZZ music to the mix. 
Check the calendar on the shop’s website 
for artist schedule.
Time: 7:30-9pm • Cost: $20 minimum 
purchase/reservations required
artisancheeseandwine.com

FIND YOUR ATHLETE WITHINFIND YOUR ATHLETE WITHIN
                      www.Renov8.Fitness
818.925.LIFE (5433)                   GetFit@Renov8.Fitness

No crash diets. 
No expensive fads. 
No playing soldiers.
Just scientifically-backed, uniquely 
tailored coaching programs with 
YOUR best interests at heart.

No crash diets. 
No expensive fads. 
No playing soldiers.
Just scientifically-backed, uniquely 
tailored coaching programs with 
YOUR best interests at heart.

Contact us for a 
complimentary 

Strategy Session

11366 Ventura Blvd.
Studio City, CA 91604
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Does Your Empty Nest Feel More Like a Cluttered Mess?

Whether your children are moving out for the first 
time, heading off to college, or traveling abroad, the 
milestone means we’ve entered a time in our lives 

when the family moves on. However, even with the kids grown, 
their toys, old classwork, sports trophies, and other items from 
their life milestones has been left behind. 

These periods of transition can be accompanied by feelings 
of nostalgia, sadness, grief, and loss, as we feel the emptiness 
of what once was. On the other hand, we may also be 
simultaneously experiencing feelings of relief, freedom, or 
excitement as we reclaim the space in our homes. However, 
before running wild with enthusiasm to repurpose your child’s 
former dwelling as a new guest room, arts-and-crafts studio, or 
the Zen meditation room you’ve always desired, the first step is 
to de-clutter the belongings left behind.

Decluttering can seem like an overwhelming task when you 
consider the material possessions that have been accumulating 
for decades. It’s can be difficult to know where to start, what 
to get rid of, and what to keep. The goal with decluttering is to 
honor our memories and our children’s accomplishments without 
hanging on to every single item. Indeed, the process can be a 
wonderful trip down memory lane.

Items that are worth keeping include:
• Photographs
• Letters

• Awards
• Personal journals
•  Paintings and other 

artwork 

These items often 
don’t take up too 
much space and can 
be placed in a storage 
bin labeled with the 
loved one’s name on 
it, so he or she can 
reclaim it and share 
them with your future 
grandchildren.

Items that are great  
to let go of include:
• Trophies
• Sports uniforms
• Costumes,
•  Non-collectible 

comic books
• Magazines
• Toys
• CD’s and DVD’s
•  Old clothes and shoes

These items usually take up a lot of space, become outdated, and 
will no longer be useful in one’s new phase of life.

When decluttering, it can be helpful to remember that just 
because something has value, it doesn’t necessarily mean it is 
of value to you or your family. Ask yourself how the item is 
enhancing your life or your child’s life. 

• Is it causing more stress than benefit? 

•  How frequently is it being used, and is it worth the space it’s 
taking up? 

• Could this space be used for something better? 

• Does this item fit into the new vision for this space?

• Is the technology of a gadget or game console out of date? 

• Can a computer and old textbooks be donated to a local charity?

Transitioning to an empty nest will likely invoke a wide range of 
emotions. Change is not always easy, but it is an inevitable part 
of life. Just as hanging on to things is a way to avoid change, 
getting rid of items that are no longer useful is a step towards 
accepting change. By decluttering and reclaiming the space in 
our homes, we are empowering ourselves to embrace the present 
as we step into this new phase of life.

By Kristin Muckley, LCSW / Closet Organizer, Closet Therapy | Photos provided by Cloest Therapy

You Are Going To Africa...Someday?

Infinite Safari Adventures offers a personalized 
Wildlife Safari & Adventure Experience 

We are your Studio City neighbor! 
Call today and make your “bucket list” dream come true! 

818-508-1885 or 
email us at adventure@infinitesafariadventures.com

Well, “Someday” is Now!®

For information about Kristin Muckley’s organizing and decluttering 
services, visit closetherapynow.com, or call 424-302-7972.

Halloween is upon us!
 Time to stock up on treats, begin the hunt for a unique costume and map the route to the pumpkin patch. With all these fun activities 
to look forward to, take pause and heed some safety advice. Dark costumes, nighttime candy collecting and distracted children can be 

a dangerous combination. Here are some ways to guarantee a safe, fun night of trick-or-treating.

HALLOWEEN SAFETY
CAREFUL COSTUMES

Try and limit the amount of dark 
clothing when selecting a costume 

ensemble. Walking down a dark street 
in a black cloak isn’t a great idea 
when it comes to traffic safety. Be 

on the safe side by placing a strip of 
reflective tape on your child’s back 

(and your own!).
Make sure wigs, clothes and 

accessories are all fire resistant. With 
the presence of candles, jack-o-

lanterns and busy streets, it’s best to 
avoid flammable materials.

When it comes to costume makeup, 
make sure it’s not toxic and always 
test it on a small area of skin first. 

Leave the test on for up to one hour to 
make sure no irritation sets in. Be sure 
to completely wash off makeup before 

going to bed!

STREET SAFETY
Drive vigilantly! When driving to, 
from or through the trick-or-treat 

neighborhood, be on the lookout for 
kids and parents. Drive slowly and 

remain alert at all times. Kids will be 
excited and may not take time to be 

cautious around the road.
On that note, be sure to remind 
children that safety rules when 

crossing the street still apply. Kids 
need to look both ways and cross 
with caution. Encourage them to 

travel in groups in order to remind 
one another about safety rules.

TREAT ETIQUETTE
Only trick-or-treat at homes that 

have their porch lights on. The light 
signals that someone is home and 

handing out candy, so be polite and 
don’t bother those who wish to sit 

out the festivities this year. 
Wait until you return home before 
enjoying your treats. This helps 

keep the sidewalks free off candy 
wrappers and allows you to ensure 

all treats are safe for eating.
Of course, remember to say “Please” 

and “Thank you.” 

By Clarissa Woods

SAFETY TIPS



Most people working in an office will tell you that 
a lot of business is conducted through email. Email 
is quick and easy to use, but that doesn’t mean that 
there aren’t challenges that come along with it. With 
people receiving hundreds of emails a week, it’s easy 
for emails to get lost or for messages to not resonate 
with the intended recipient. Tone can be misinter-
preted, and although you thought your message was 
clear, your co-worker, boss, or employee may have read it differ-
ently. This can have devastating consequences if projects have 
tight deadlines and someone misses a direction because an email 
was not clear. To clear up the confusion, here are a few key things 
to remember when you press “send.”

It all starts with a good subject line. There’s no point in fo-
cusing all your time on making the body of your email perfect 
if you don’t have a good subject line. The subject line is what a 
recipient sees first. They will either decide if they need to read 
it right away or save it for later. If you have something that isn’t 
too urgent but don’t want it to sit in someone’s inbox, make sure 
to create a subject line that draws attention. If you need someone 
to review or act on something, put “For Review” or “Action Re-
quired” first so the recipient knows that they need to do some-
thing with the email.

Be clear and concise but avoid being abrupt. Email is not 
meant to for someone to write a novel. To maximize the effect of 
your email, you should write clearly and be concise. State a sum-
mary of your intention right away, and then provide bullet points 
with the additional information you want to provide. People 
shouldn’t have to read paragraphs because, like you, they don’t 
have the time for that. However, you don’t want to send emails 
that are abrupt and contain little substance or direction because 
these will have the opposite effect of a concise email. The recipi-
ent will be confused about what they are supposed to do with the 
email and will have to respond for further clarification. This re-
sults in more back-and-forth emails and you’ll have to take extra 
time explaining the purpose of your original email.

Proofread your emails. It goes without saying that grammar 
is important, and that is also true with sending emails. Sending 
private emails with some slang and grammatical mistakes is 
fine, but in a professional setting, you should take a “dress-code” 
approach: business casual. You don’t need to write with formal 
language—contractions and ending a sentence with a preposi-
tion are acceptable—but you shouldn’t have misspelled words, 
punctuation should be correct, and there shouldn’t be any run-on 
sentences. If you don’t focus on grammar and punctuation, the 
glaring mistakes will draw focus away from your email’s actual 
intent, which will also cause confusion and miscommunication.

Watch your tone. Digital communication, including email, 
often causes misinterpretations of tone because of how things are 
worded in a quick way. In some instances, you could even offend 
someone regardless of what your original intent was due to mis-
interpretation because they simply read the words on the screen.

Respond quickly to emails. It’s your responsibility to manage 
your email inbox, and that includes opening and responding to 
emails in a timely manner. If you let emails sit, the sender could 
misinterpret that as you are ignoring them. It’s also a reflection on 
your character. Senders may think that you are too disorganized 
and unreliable, which can have further consequences such as 
managers not considering you for projects because they view you 
as disrespectful or irresponsible.

Be Polite. Saying “please” and “thank you” can go a long way. It 
shows others respect, and it doesn’t take too much time. Negat-
ing these words in your emails can make you sound demand-
ing—this is especially true for people who manage others—and 
the recipient may not give your request 100 percent attention or 
effort if they perceive you to always bark orders. But a simple 
“please” can soften an otherwise direct email, and a “thank you” 
or “thanks” shows your appreciation for the person’s time.

Sending emails is a science and an art, and as the main form 
of communication for businesses, they’re vital to success. By 
following these few tips, you will be able to up your email-game 
and stand out among your peers, superiors, or people whom  
you manage.
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If you’re hosting a dinner party, or other event where food is key, 
the most important task is deciding what to serve. But what we 
see when we sit down to a meal can have a big impact on our 
appetite and how we taste things, making presentation nearly as 
important as the food itself. 

Seeing is Believing
It turns out that our eyes often tell us more about food than our 
tongues. When we see food, our brain automatically makes 
connections to other foods we’ve experienced. When we see 
a strawberry we know what it will taste like without actually 
tasting it. If we see a red candy, we expect it to be sweet based on 
past experiences. These expectations can be so strong that they 
can actually affect how we taste. 

In a frequently cited experiment, several wine lovers were given 
a glass of red wine to sample. Unbeknownst to the tasters it was 
actually a white wine that had been colored with a flavorless red 
dye. When asked about the wine’s flavor, the tasters described it 
like a red wine, noting the taste of berries and other flavors com-
mon to red wines. They saw red so they tasted red.   

The strong effect of appearance on how we experience food 
shows that proper food presentation is worth the extra effort for 
your next event.

Sitting Pretty
Our reaction to food isn’t just influenced by the color of it, but 
also by the colors around it. For an eye-pleasing meal, you need a 
background that pairs well with the food. 

White plates and dishes are your best bet. Clean, neutral and 
universal, white goes with just about anything, serving as a blank 
canvas that won’t interfere with the main subject. But white can 
also be boring.

Ideally, the plates will contrast yet harmonize the dish you’re 
serving. For green foods like salads and pesto pastas, opt for 
yellow serving plates. Red contrasts too sharply and can suck the 
life out of fresh greens.

If you’re serving chicken, potatoes, alfredo or another primarily 
beige meal, stick with black or brown. These colors can bring out 
the food’s warm, appetizing tones. Avoid beige as it will make 
these foods look bland and boring.

For red foods, like tomato-based meals, beef or dishes with a 
red sauce, choose classic white. And just as a red plate is bad for 
green foods, a green plate does no favors for red foods.

Serving up something in the orange or yellow family like eggs, 
a corn or mango salsa or a curry? Try to find a blue that’s warm 
and bright to draw out the warmth of yellow and orange. Stay 
away from purple as it tends to bring out cool tones that can make 
these foods look unappetizing.

Don’t forget dessert! With such a wide variety they can’t be 
easily grouped by color. The stylists recommend choosing a plate 
that matches the garnish. Have a raspberry-topped tart? Put it 
on a berry-red plate. Serving something with a delicious dollop 
of fresh whipped cream? Choose a white dish. Avoid blue as it’s 
bound to make desserts look less sweet. 

Dress it Up
To give a meal a truly polished look, don’t forget a garnish. A 
sprig of rosemary, a twist of orange or a sprinkling of slivered 
almonds can make a meal look finished, like a signed piece of art. 
It shows your guests that you put in the extra care and attention 
they deserve.

Garnishes can also be very practical. Remember how the 
wine-drinkers expected the red wine to taste red? Certainly you 
wouldn’t be trying to trick your guests, but the right garnish can 
set the culinary tone and give important information if a guest is 
unfamiliar with the dish. Choose an eye-pleasing ingredient from 
the recipe. Garnish spicy dishes with small peppers. Something 
with citrus notes? Top it with lemon slices or a sprinkling of zest.

For your next dinner party, take some extra time to make sure 
each food is presented in its best light. Your guests’ eyes – and 
taste buds – will thank you for it!

By Megan Hanna

By Thomas L. Conn

Email for Professionals: 
Make All Your Emails 
Stand Out
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7651 Sepulveda Blvd.
Van Nuys, CA 91405

www.AldikHome.com
(818) 988-5970

Floralize Beautify your home with realistic silk fl owers, hand-crafted 
silk fl oral arrangements, or a custom-made silk tree!


