
After 18 months of 
covid-19 lockdowns and cabin fever, it 
is nice to fly across the ocean to experi-
ence another kind of cabin—the kind 
that’s outfitted with vibrant décor, 
fragrant organic bath amenities, and 
an outdoor deck that reveals views of 
impressive castles, vineyards, cityscapes, 
and adorable villages. This is just a small 

part of the AmaWaterways’ Captivating 
Rhine (Amsterdam to Basel) experience. 
While this unplug-and-play itinerary is 
the stuff dreams are made of (even more 
so if you add extra days in Amsterdam 
on the front end or Lucerne and Zürich 
on the back end), you can now do it 
aboard the sparkling new AmaSiena 
ship, which has boutique hotel sur-

roundings, amenities, and beautifully 
prepared meals that connect with the 
various cities along the route. 
 The AmaSiena is essentially a float-
ing boutique hotel, with a main dining 
room, white tablecloth restaurant and in-
formal dining area, along with amenities 
such as a library, a stylish lounge area, 
fitness room, and hair salon. Some cruise 
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ships (both ocean and river) are elegant, 
but in a way that duplicates every other 
vessel in a given line’s fleet. AmaWa-
terways’ answer to a signature look, 
meanwhile, is having each ship designed 
with its own æsthetic and identity. The 
décor is designed towards the tastes of 
Gen X and millennials, but is also clean 
enough so one can appreciate the castles, 
cityscapes, wine country expanses, and 
other points of interest through the 
lounge’s floor-to-ceiling windows or in a 
stateroom’s outdoor deck.
 Between a first day perusing the 
trendy neighbourhoods along Amster-
dam’s canals and disembarkation in the 
majestic city of Basel, the old adage 
that the journey can be as memorable 
as the destination rings true. Along the 
Rhine—one of Europe’s most storied 
waterways—and its legendary castles. 
The mediæval architectural marvels fill in 
the chronological and physical space be-
tween notable German towns and small 
cities (including the imposing Köln and 
Heidelberg, a university town). 

 A little past the midway point, the 
ship docks near the centre of sophisti-
cated Strasbourg and, later, stops near 
the intentionally storybook-scaped 
Riquewihr, France (inspiration for the 
original animated Disney picture Beauty 
and the Beast). Both border towns ex-
pose one to hearty-but-elegant Alsatian 
delicacies along with the visual fusion of 
French and German æsthetic sensibili-
ties. Strasbourg’s streets are also lined 
with a bevy of artisanal chocolate shops 
interspersed with curated boutiques and 
charming outposts of Parisian retailers.
 For many of us who grew up with the 
Choose Your Adventure books, the itinerary 
has a bit of that spirit. If quaint isn’t your 
thing, you can instead opt for a morning 
bike ride through a vineyard or a hike in 
the Black Forest instead of eating your 
way through Riquewihr. With a mix of 
generations on board, from well-travelled 
Baby Boomers to increasingly younger 
and world-savvy travellers, there’s a nice 
cross-section of active options (the bikes 
and hikes) as well as alternatives for 

foodies or history buffs (a local specialty 
museum or two, often off the beaten 
path). Depending on the location, some-
times you have the option of just getting 
off the boat and walking around the city 
your way (as I did for the second half 
of our full day docking in Strasbourg) 
or renting a bike to cruise the riverfront 
at a leisurely pace—provided you and 
the bike are back on the boat before the 
(strictly enforced) departure time.
 What also sets AmaWaterways’ excur-
sions apart is that they do not operate 
like a hyper-chaperoned school field trip. 
Should you stumble into an overbearing 
guide, the ship’s cruise manager (such 
as the AmaSiena’s warm and attentive 
Martina Valachova) is all ears, and will 
also provide recommendations for the 
best-fitting activities based on your per-
sonality and interests. 
 Culinary director Robert Kellerhals 
not only implemented Schreiner’s vision 
for the fleet (no buffets!), but makes 
sure everything made with vegetarian 
and vegan guests in mind will appeal 
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Above: Kommarkt Square, Heidelberg. Below: The river in Strasbourg. 
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to every guest while being in alignment 
with AmaWaterways’ new emphasis on 
health and wellness. The best things to 
come out of the kitchen include perfectly 
executed vegetable soups, fresh fish mains 
and eclectic appetizers that match up 
with the food culture of each port of call. 
A vegetarian falafel plate served at lunch 
sailing out of Amsterdam (vegan with 
the omission of a honey mustard drizzle) 
was one of the cruise’s culinary standouts. 
AmaWaterways’ culinary institutions, 
the Chef ’s Table tasting dinners and the 
Chaîne des Rôtisseurs night, are even 
more boundary-pushing and impressive.
 While covid safety is now a part of 
the itinerary, kudos to the entire crew for 
working the precautions in so seamlessly. 
Valachova and hotel manager Romeo 

Luchian use warmth and humour to set 
the tone in enforcing the necessary rules 
and providing information about sanita-
tion practices in the public and private 
areas. Valachova’s delivery in her pa 
announcements positions the necessities 
of masking up, pre-meal temperature 
checks, and pre-departure covid tests 
as extensions of the safety protocols that 
existed in the “before-times”. 
 Wellness director Teodor Leta, who 
has to limit the number of people per 
class, makes sure everybody who wants 
some sort of coaching gets it. He deftly 
juggles the responsibilities of communi-
cating the cruise line’s wellness emphasis 
equation and adhering to safety in his 
bouncy repartee. While his daily on-
board fitness classes lean towards begin-

ner-to-intermediate, he also participates 
on some of the more difficult hike and 
bike land excursions and provides fitness 
tips for the asking.  
 The new MyAmaCruise app, mean-
while, nicely ties the whole experience 
together as it simultaneously helps make 
cruising more sustainable and connects to 
younger guests in a tangible way. While 
saving paper and cutting down on state-
room clutter is a nice benefit, the app puts 
the whole itinerary and each day’s activi-
ties into a manageable format, while its 
gps feature proves to be useful offshore. 
Although AmaWaterways’ complimentary 
postcards and postage for guests are still 
available, the app shifts that idea into an 
e-postcard–social media format. • 

For more information, visit AmaWaterways.com.

Top right: Culinary director, Chef Robert Kellerhals. 

Top, left and above: Sights in Strasbourg, 
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lucire ĸsa 1.22 63



Amsterdam
House of Rituals
Spui 10, 1012 PP Amsterdam
The flagship store of the popular Rituals 
line of personal care goods is a luxuriant, 
full-on, multi-floor sensory experience. In 
addition to the complete range of lotions, 
soaps, fragrances, and candles available, 
there’s a full-service day spa, home décor 
pieces, silken loungewear for men and 
women and limited-edition fragrance prod-
ucts only available here.

Exota-King Louie
Hartenstraat 10, 1016 CB Amsterdam
Popular for its wearable, easy-care fabrics 
and punchy, vintage-inspired prints and sil-
houettes. The flagship in Amsterdam’s Nine 
Streets is fun and jam-packed with fresh 
seasonal styles and a generous sale rack.

Heidelberg
Ristorante Papi
Hauptstraße 202, 69117 Heidelberg
Pastries and bakery bread abound, but if 
you’re jonesing for a break from hearty Ger-
man fare, check out this lovely little café, 
which gets locals lining up for its pasta (in-
cluding an exceptional white truffle gnocci) 
and pizzas.

My Way Biggi Second Hand
Bergheimerstraße 17, 69115 Heidelberg
Some of the treasures in this shop are hon-
est-to-goodness vintage, including hats and 
shoes, and one’s sure to find something.

Strasbourg
Thierry Mulhaupt 
5, rue du Temple Neuf, 67000 Strasbourg 
Paris-trained chocolatier–pâtissier Mul-
haupt not only takes his Fair Trade confec-
tions beyond the bar, but also raises them 
by dressing them up in colourful wrap-
pers with labels bearing his own artwork 
(perfected through night classes at the 
Beaux-Arts after training with the crème of 
France’s pastry chefs). 

Jimmy Fairly
48, rue du Vieux-Marché-aux-Poissons, 
67000 Strasbourg
This Paris-based optician boutique chain 
has everything we love in prescription 
eyewear and sunglasses, from fashion-
forward styling and high-quality materials 
to a sustainably produced Bio collection 
and a promise that for every pair you buy, 
another is donated to a person in need. 
The Strasbourg location also has incredibly 
patient and lovely salespeople. Prices also 
can’t be beat for this quality.

Sights ashore

Lucire: Looking back at AmaSiena’s 
christening, what were your thoughts 
on how everything came together?
 Kristin Karst: It felt like coming 
home again, and it did not seem as if it 
had been nearly two years since we left 
[cruising], between saying goodbye to 
our staff and crew following the 2019–20 
New Year’s cruise and August 2021. It’s 
been a very emotional homecoming, 
reconnecting with our team members, 
and even seeing photos of those who 
started families during the shutdown. 
The christenings this summer have been 
very emotional.

How have the brand and sailing experi-
ence changed? How will those changes 
influence how you move forward?
The goal throughout has been to create a 
river cruise experience that we ourselves 
would love, with elegantly appointed 
ships, the freshest locally sourced food, 
immersive tours, and crew that welcomes 
guests as part of the Ama family. We have 
stayed true to our vision while continu-
ing to pursue innovation and sustain-
ability … whether on board or on shore 
with our sales and marketing teams. We 
have followed a conservative growth 

plan, investing money back into building 
new ships and remaining debt-free. Rudi 
and I are just as excited by new itinerar-
ies and destinations, such as our recently 
announced Seven River Journeys and 
expansion to the Magdalena River in Co-
lombia in 2023, as on July 1, 2002, when 
we launched AmaWaterways.

What are some of the most important 
things you learned on this cruise?
It was important for the travel agents to 
see what was involved in the new house 
and safety protocols on board—how the 
mask policies work for crew and passen-
gers, what are the rules for masks in the 
dining room, and how the shore excur-
sions work in terms of when to wear 
a mask. We also have gotten positive 
feedback for offering guests the option 
of having their pre-flight covid tests on 
the ship for a fee that’s competitive with 
what pharmacies are charging travellers 
across Europe. The [passengers] really 
seemed to appreciate how we not only 
made the safety rules easy for everybody 
to follow, but also how smoothly every-
thing was rolling out—in keeping with 
the way we offer our guests everything 
they need over the past 19 years.

Is the wellness aspect a part of address-
ing your shifting demographics?
We have started implementing a variety 
of new wellness options on our newer 
ships, such as the AmaMagna, which 
features an expansive Zen Wellness 
Studio complete with a large exercise 
area with an outdoor “spinning with a 
view” exercise area, group classes led by 
a professionally trained wellness host, a 
juice bar, two massage rooms and mani-
cure, pedicure and hair services. Also, in 
2019, we débuted new guided wellness 
activities on board AmaDara, inspired by 
the culture and heritage of Vietnam and 
Cambodia, including an introduction to 
the traditional way of making organic 
teas, a beginner’s guide to yoga, tai chi 
and guided meditations. •

AmaWaterways’ co-founder Kristin Karst 
reflects on the changes in luxury river 
cruising. Interview by Elyse Glickman

Luxury cruises back

Read the full interview at lucire.com/volante.
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